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Hartford sued over $12M 
Dillon Stadium project 


bkane@HartfordBusiness.com 


H artford’s efforts to demolish and redevelop an 80-year-old sta- 








BRAD KANE 


dium to entice a professional soccer team to the Capital City 
have devolved into a legal fistfight. 

The original developer of the $12 million Dillon Stadium project in 
Hartford’s Colt Park is suing the city and the project’s current devel- 
oper, alleging that its idea for the revamped sports complex — includ- . 
ing recruiting a minor league soccer team to play in it — was stolen. Dillon Stadium developer Premier Sports Management Group said the Moving In 

In its lawsuit, Hartford-based consultant Civic Mind Studios said city’s goal of a 2016 reopening may not be realistic. The developer also 

said the city’s $12 million project investment might not be enough. 
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Tenants are starting to move in to downtown 
Hartford’s newest batch of apartments. Find out 
why The Grand’s inaugural tenant is making the 
move to the Capital City. PG. 3 





Continued on page 12 
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Eastford mill 
aims to 

. preserve CT’s 

textile nistory 


By Christina H. Davis 


Special to the Hartford Business Journal 


W hen Deirdre Bushnell started her FOCUS: TECHNOLOGY 
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Eastford home business manufac- 
turing yarn, she figured it would be a Diversification Play 
small side project — a good way to supplement 
her income while she raised her young family. Canton’s Kelyniam Global Inc. is best known for 
Much to her surprise, within six months making facial and cranial implants, but the 
of opening Still River Mill, her husband, Greg company’s CEO sees a major new growth market 
Driscoll, had to quit his job and join her full for the medical device maker. PG. 8 
time because demand was so high. 
That was 15 years ago. Today, Still River 
Mill processes annually up to 7,000 pounds 
of raw fiber, freshly shorn from the hides of 
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~ Eastford’ S Still River Mill, 
shown above, is a rare 
breed in Connecticut, serv- 
ing as one of the few 
remaining textile mills 
operating in the state. Still 
River founder Deirdre 


Bushnell, shown at right sheep, goats, Alpacas and even some dogs. Index 
tending toa batch of yarn, Still River is a rare breed in Connecticut, Reporter's Notebook: PG. 5 
started her family-owned standing as one of the few remaining textile 
company 15 years ago with mills able to remain economically viable Week in Review: PG. 6 
her husband Greg Driscoll. amid decades of growing competition from The List PG. 10 
They now churn annually lower-cost southern states and countries. 
up to 7,000 pounds of raw The mill’s focus on quality and small-batch Deal Watch: PG. 11 
fiber into yarn. production, and diverse array of services Nonprofit Profile: PG. 16 


have helped keep the business churning over 
Opinion & Commentary: PG. 20 
Continued on page 14 
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SHOULD BE YOUR CHOICE. 


JUST BECAUSE YOU’VE BEEN SWITCHED 
TO FRONTIER DOESN’T MEAN 
YOU NEED TO STAY WITH THEM. 


Choose Comcast Business Internet and enjoy business-grade 
solutions to help you stay competitive in today’s marketplace. 
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¢« Consistent, reliable soeed even during peak hours — up to 150 Mbps 
The fastest WiFi with the most coverage for your business 


Access to millions of WiFi hotspots nationwide — so you 
(or=] alm Ooms ©) core le leudhomvVali(omanlialianly4iare mersito mel al<|Kelors 


Dedicated, trained business experts who can 
assist you — 24/7 


CHOOSE COMCAST BUSINESS. 


CALL (877) 589-8810 TODAY. 


BUILT FOR BUSINESS" 


Restrictions apply. Not available in all areas. WiFi claim based on September 2014 study by Allion Test Labs, Inc. Actual speeds vary and are not guaranteed. 
WiFi hotspots available with Deluxe Internet and above. Hotspots available in select areas. Call for details. © 2014 Comcast. All rights reserved. 
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Michael Macarilla says his first foray into urban living has been enjoyable in his first few weeks of the experience. Now, if he can only find a place to park his Harley-Davidson motorbike. 


The Grand ‘made sense’ to Its first tenant 


By Gregory Seay 


gseay@HartfordBusiness.com 


ewly-retired Vermont state trooper 

Ni Michael Macarilla was about to start 

anew job at Travelers Cos. in Hartford 

just as 2014 was edging to aclose, and needed 
a place to live. 

An Internet search of the Hartford region’s 
urban and suburban inventory of rental-hous- 
ing led him to The Grand at 201 Ann Uccello, 
directly behind the XL Center. The Grand’s 26 
units are the first conversion of aging office 
space into affordable and market-rate apart- 
ments in downtown Hartford. 


2% 


4K Music 


presented by S) Webster’ 


Great Music 
Great Food. 


Great Company! 
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With just under 800 square feet and a $1,500 
monthly rent, Macarilla says his fourth-floor 
apartment overlooking adjacent Allyn Street 
was just what he needed for the time being. 
Macarilla moved in two days after Christmas, 
and shares the same floor with a young couple 
who moved into the century-old former Masonic 
lodge days after him. 

“Tt just made more sense to come here,” 
said Macarilla, 47, who works in security for 
Travelers Cos. “It was new. It’s clean. The rent 
seemed right. Close to work. I’ve never lived 
in a city. It’s kind of neat to walk home.” 

With high ceilings and a pair of oversized 
windows in the living room and bedroom, the 


Many more at InfinityHall.com 
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* Comedy Night with Dan Naturman, 
Shaun Eli, and Katherine Williams 


* Voyage — The #1 “Journey” tribute 


* Bela Fleck with The Knights 
Tickets at: www.InfinityHall.com * Toll Free: 1-866-666-6306 
860.560.7757 * 32 Front St., Hartford, CT 


apartment looks spacious. 

“It’s small but it’s all Ineed,” Macarilla said. 

Brooklyn, N.Y., landlord-developer Yis- 
roel Rabinowitz, who leveraged a loan from 
the Capital Region Development Authority to 
retrofit the upper five floors of 201 Ann Uccel- 
lo, said The Grand’s early lease-up is running 
to plan. The Grand is one of several apart- 
ment conversions that will collectively add 
800 living units downtown over the next few 
years as Hartford tries to lure more people to 
live in the center city. 

“Young people, working downtown, but 
who want to be in the ... downtown vibe,” 
Rabinowitz said via email. “This has been the 
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* Riders on the Storm 
* Ladysmith Black Mambazo 
* XG Extreme Guitar Tour 
feat. Uli Roth and Vinnie Moore 
with Black Knights 
Rising and Old James 
* Robert Randolph and 
The Family Band 





overall type of people who have been inquir- 
ing. We hope now with holidays and New 
Year’s behind us, that we will fill the building 
in avery short time frame.” 

Four units are filled, with three more to 
be occupied by month’s end, Rabinowitz said. 

Macarilla says it takes him about seven to 
eight minutes to cover the five or so blocks 
from The Grand to his office in Travelers 
Tower on Main Street. 

As part of his rent, Macarilla and other 
Grand tenants get to park in a surface lot adja- 
cent to the row of buildings that also house The 
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>) The Grand 


Russian Lady and The Tavern & Restaurant. 

Hartford is a homecoming for Macarilla’s 
family. He’s a native of upstate Latham, N_Y., 
just outside Albany, but his wife grew up in 
West Hartford, where she still has family 
there and in Canton. 

Once the Macarillas’ sell their 
2,000-square-foot colonial back in Waterbury, 
Vt., she will permanently join her husband in 
Hartford, he said. The Macarillas have three 
grown children, the youngest in college in 
North Carolina. 

Mrs. Macarilla spent time with her hus- 
band in their Hartford apartment over the 
holidays. “She’s excited to be back,” he said. 

Macarilla says he signed a six-month lease 
at The Grand, but hopes to eventually land a 
larger, two-bedroom unit. The Grand’s apart- 
ments are all one bedroom. 

Macarilla, who has a preference for craft 
beers and specialty bourbons, says he’s 


gotten to sample the cuisine at neighboring 
downtown restaurants. 

“I told them where I was living and they 
were all excited about it,” he said. “It’s a nice 
neighborhood.” 

The few times Macarilla has driven his 
car has been to anatural-foods store outside 
the city. “I lived in Vermont. It was a 15- to 
20-minute ride to the grocery store there. It’s 
not inconveniencing me,” he said. 

A Yankees fan, Macarilla said he relishes 
the prospect of walking a few blocks to a 
baseball game at the proposed minor-league 
ballpark and related development in Hart- 
ford’s Downtown North quadrant. 

Macarilla can point to at least one draw- 
back to having a downtown address: “The 
one thing I can’t do is park my Harley here. 
I’ve got to find a place for it.” 


The Grand’s first tenant, Michael Macarilla. 
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Read the print edition of the Hartford 





Business Journal every week. We can 
deliver your B2B marketing messages 
to the C-Suite and the corner office. 


Source: Circulation Verification Council. Publication audit report 
and reader survey for HBJ. July 1, 2013-March 31, 2014 


For more info about how the Hartford Business Journal can help you 
reach your target audience, contact Jessica Baker at 860-236-9998 x122 


or jbaker@HartfordBusiness.com 
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Report: CT’s lowest earners 
have highest effective tax rate 


As we head into anew legislative session 
where taxes and spending will be the top 
issue, a new report shows that the state’s 
lowest income earners shoulder a higher 
percentage of Connecticut’s tax burden 
than richer residents. 

The report, issued by the state Depart- 
ment of Revenue Services, shows that the 
state’s 725,202 households that earn less 
than about $48,000 had an overall effec- 
tive tax rate of 23.62 percent in 2011. Col- 
lectively those households contribute 20.4 
percent, or $3.56 billion, to the state’s $17.4 
billion in total tax collections. 

The state’s top earners — 357 households 
that each make at least $13.2 million— have 
an overall effective tax rate of 6.28 percent, 
and contribute $947 million, or 5.4 percent of 
Connecticut’s in-state tax collections. 

The report drew from 2011 tax data 
and was done at request of the state 
legislature, which ordered the creation 
of and funded the study in 2013. It was 
completed and made public in early 
January. The report aims to shed light 
on the distribution of taxes collected 
in the state, but didn’t make any policy 
recommendations. 

The report found that the state’s total 
2011 tax liability was $21.1 billion, but 
only $17.4 billion came from Connecticut 
residents; the rest of the bill was footed 
by out-of-state individuals. Connecticut 


CT in-state tax collections 
(paid in 2011) 


CT 


Tax taxes paid 





Property $7.3B 





Sales & Use $2.6B 





Gross earnings $466M 





Insurance $167M 





Real estate 


conveyance $76.8M 





SOURCE: STATE DEPT. OF REVENUE SERVICES 


makes most of its money from property 
taxes ($7.3 billion), followed by personal 
income ($5.8 billion) and the sales and use 
tax ($2.6 billion). 
The corporate business tax brings in 
$190 million. 
— Greg Bordonaro 


CT’s Bankers Bank widens Its turf 


Among the flurry of Connecticut laws 
and mandates that took effect New Year’s 
Day, at least one perhaps went largely 
unnoticed by all but staff and customers 
of Glastonbury’s Bankers Bank Northeast. 

Starting Jan. 1, Connecticut’s legisla- 
tive fiat allowed Bankers Bank to widen 
its seven-state marketing turf to include 
two more Northeast states — Pennsylva- 
nia and New Jersey. 

Bankers Bank is one of a small but 
significant cohort of U.S. financial institu- 
tions that exist solely to provide short-term 
loans, and other credit services, national 
and international wire-transfers and other 


correspondent-banking services to banks 
and credit unions. 

Craig Howie, who has run $140 mil- 
lion-asset Bankers Bank as president 
and CEO since July 2013, says the bank’s 
legislative charter limited its services 
to banks and credit unions only in Con- 
necticut, the rest of New England, and 
New York state. 

“We didn’t necessarily need to do it,” said 
Howie, who cultivated arich list of banking 
clients while with the Federal Home Loan 
Bank in Pittsburgh. “But it helps replenish 
our client base.” 

— Gregory Seay 


4 CT lenders switch to state charters 


Over the holidays, Connecticut grant- 
ed the wishes of a lender quartet that 
sought to relinquish their federal char- 
ters in favor of being overseen by state 
bank regulators. 

On Dec. 29, days before his retirement, 
state Banking Commissioner Howard F. 
Pitkin issued a state bank charter to Sav- 
ings Institute Bank & Trust., a $1.4 billion- 
asset Windham lender, according to the 
banking department’s homepage. 

One week earlier, on Dec. 22, Pitkin 
approved the conversion of $1.4 billion- 
asset American Eagle Federal Credit 
Union in East Hartford to a Connecticut 
credit union now known as American Eagle 
Financial Credit Union Inc. 

As part of American Eagle’s conver- 
sion, the credit union also won permission 
to expand its membership to the 862,000 


www.HartfordBusiness.com 


residents of New Haven County. American 
Eagle can now count 2.1 million residents, 
or 58 percent of the state’s population, 
within its turf. 

Rocky Hill’s $368 million-asset Nutmeg 
State Financial Credit Union is also expand- 
ing into New Haven County after adopting 
a state charter. 

Finally, Pitkin also granted $453 million- 
asset mutual savings lender Putnam Banka 
state bank charter. 

All four lenders are part of what is 
widely seen among bank experts as 
a growing trend among Connecticut 
banks and credit unions to become state 
chartered so they can trim regulatory 
burdens and expenses tied to the Dodd- 
Frank bank- and consumer protection 
regulations. 

— Gregory Seay 
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Global Communications Academy 
Baccalaureate School | Hartford, 
Connecticut 


PDS served in the role as General Contractor for a 
two story 4,000 square foot interior renovation of 
new office space. The renovation was a full gut of 
the existing facility consisting of new carpeting, wood 
flooring, ceilings, walls, millwork, doors, painting, 
toilet accessories, sprinkler, plumbing, electrical, and 
mechanical. This project was completed within a fast 
track two month span and finished within budget. 


PROJECT SIZE: 4,000 SF 


PDS ENGINEERING & Co Cc cc 
CONSTRUCTION, INC. 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 
www.pdsec.com 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


In an ever-changing 
digital world, 


adaptation Is Key. 


Our award-winning marketing and public relations team 
specializes in nimble strategies that can adapt to changing 
technology and changing business needs. 


CO-COMMUNICATIONS 


MARKETING & PUBLIC RELATIONS 


Make yourself perpecily clear 


Connecticut | New York City | Westchester 
860.676.4400 | www.cocommunications.com 
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BY THE NUMBERS 


S50M 


The amount of money the state 
would have saved last year if it 
kept its engineering work in 
house, rather than farm it out to 
consultants, according to the 
CSEA labor union. 


Of 


The number of coach buses 
Berlin-based Premier Limousine 
has agreed to sell to New 
Jersey’s Academy Bus Lines. 


$16 


The new minimum wage Aetna 
will implement for its workforce 
starting in April. 


$75.65 


New England’s average price of 
wholesale electricity in 2014, 
which was up 18 percent from a 
year earlier. 


2. 


The magnitude of the earthquake 
that struck Plainfield last week. 


TOP 5 MOST READ 


on HartfordBusiness.com 


M@ Mohegan targets N.Y. gamblers 
with helicopter flights 


Malloy staff in talks with Tenet 


li ESPN’s $7.3 billion college 
football playoff gamble pays off 


™ Ex-Bushnell On Park owner 
eyes more deals 


lM City Steam settles trademark 
suit with Calif. brewer 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 
CT Green Guide Weekly 
www.HartfordBusiness.com/subscribe 
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TOP STORY 


St. Francis to buy Johnson 
Memorial through Ch. 11 


Johnson Memorial Medical Center in Stafford Springs filed for Chapter 11 
bankruptcy last week as part of a prepackaged plan to be acquired by St. 
Francis Care, the two sides announced. 

A spokeswoman for St. Francis Care, parent of St. Francis Hospital and 
Medical Center in Hartford, would not disclose the purchase price, but said the 
deal had been a possibility since St. Francis and Johnson Memorial signed an 
affiliation agreement in 2012. 

St. Francis recently announced that it would merge with Trinity Health, a 
fellow Catholic healthcare operator in Michigan. 

Johnson Memorial, which has been through bankruptcy before, ran operat- 
ing deficits in fiscal years 2011, 2012 and 2013, according to state records. 

The bankruptcy will include a debt restructuring, the parties said. 

According to the bankruptcy filing, Johnson’s liabilities are anywhere from $10 
million to $50 million, while assets are listed at between $1 million and $10 million. 

Johnson emerged as an independent entity in 2010 following bankruptcy pro- 
ceedings initiated in 2008 by its former parent company, Johnson Memorial Corp. 

Johnson’s medical group and affiliates — the Evergreen Health Care Cen- 
ter in Stafford Springs and Home and Community Health Services in Enfield 
— are also listed as part of the bankruptcy filing. 


GOVERNMENT & POLITICS 
Bronin announces Hartford mayoral run 


Luke Bronin, who until recently was Gov. Dannel P. Malloy’s general counsel, 
announced last week that he is running for mayor of Hartford. 

Bronin seeks to challenge Mayor Pedro E. Segarra, a fellow Democrat who 
announced in early January that he would seek another term. 

Bronin, who recently became a partner at Hartford law firm Hinckley Allen, 
has previously worked for the U.S. Treasury Department and The Hartford. 

His campaign website says Hartford has seen gains — Front Street, UConn’s 
downtown campus, and an influx of residential housing — but faces challenges. 

He criticized Segarra (though not by name) for ignoring some of the city’s 
corridors, such as Albany Avenue and Park Street, and said taxes have climbed 
too high. 


ENERGY & UTILITIES 
PURA commissioners want out of DEEP 


The heads of Connecticut’s energy regulatory body are asking Gov. Dannel P. 
Malloy for more independence from the Department of Energy and Environmen- 
tal Protection. But it doesn’t look like they will get it. 

In a letter to Malloy, commissioners from the Public Utilities Regulatory 
Authority said they want their organization to become a separate agency from 
DEEP. The two organizations were merged together in 2011 under the direc- 
tion of Malloy. 

Though PURA commissioners Arthur House, Jack Betkoski and Michael 
Caron said that they've overcome a rocky initial start with DEEP and now have 
cordial relations with DEEP Commissioner Rob Klee, they say such relations 
are not guaranteed to continue and that the merger was ultimately a bad one 
because it created “an inherent and insurmountable conflict of interest.” 

DEEP, which as an executive agency automatically receives party status 
in PURA cases, also controls PURA’s budget and hiring, and has made “ag- 
gressive reductions” in personnel and delayed requests to fill positions, the 
commissioners wrote. 

Malloy responded harshly to PURA’s demands, indicating the regulatory 
body’s structure won't be changing. 

“ve been in government for a long time. I’m used to people wanting to have 
their own empire, and | don’t believe that’s what’s necessary,” Malloy said last 
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week. “The opposite of that would be to simply allow them to hire whoever they 
want to hire whenever they want to hire, and the answer is ‘no.’” 


HOSPITALITY 


, Gity Steam settles trademark 
suit with Calif. brewer 


Hartford’s City Steam Brewery said it has settled a trademark lawsuit filed 
against it last year by a California-based craft brewer by agreeing to slightly 
tweak the branding on its bottled beer. 

Under the agreement with Anchor Brewing Co., maker of Anchor Steam 
beer, City Steam’s bottled beers will bear the one-word name “CitySteam.” The 
change will take place in the coming months, City Steam said. 

Meanwhile, City Steam said its Hartford brewpub will keep the two-word 
name, and will continue to use the word “steam” to describe its brewing pro- 
cess and history. 

Court records show the lawsuit by Anchor was dismissed in September. 

Wesley Kinnear, Anchor Brewing’s attorney, said the agreement did not include 
any payment settlements. 


Sliders Grill & Bar to try franchising 


Southington’s Sliders Grill & Bar, which has five locations in the state, said it 
hopes to expand by selling franchising rights. 

Founder Fred Marcantonio said he hopes to open multiple franchise locations 
in Connecticut, Massachusetts and New York in the next few years. 

Known for its chicken wings and beer menu, Sliders was founded in 1993 
and has restaurants in West Hartford, Berlin, Plainville and Wallingford. 


HEALTH CARE 
Malloy’s staff opens talks with Tenet Healthcare 


Gov. Dannel P. Malloy’s staff has reached out to Tenet Healthcare with the 
hopes of reviving the for-profit hospital operator’s acquisition of several Con- 
necticut hospitals. 

In a letter sent last week, Malloy encouraged Tenet CEO Trevor Fetter to send 
a representative to meet with Mark Ojakian, the governor’s chief of staff. 

Malloy wrote that his staff has talked with Tenet Senior Vice President Trip 
Pilgrim and other officials about reviving the deals. 

“Based on these conversations, we can find a negotiated settlement that will 
be beneficial to your company as well as to the state of Connecticut, Waterbury 
residents, and the Waterbury hospitals,” the governor wrote. 

Tenet pulled out of its planned acquisition of Waterbury Hospital after state 
regulators issued conditions on the purchase that barred layoffs and price in- 
creases for at least five years and mandated the appointment of an independent 
monitor, and the filing of strategic spending and hiring plans. 

Tenet also had plans to acquire St. Mary’s Hospital in Waterbury, and Rock- 
ville General, Manchester Memorial, and Bristol hospitals. 


INSURANCE 
Aetna raises employee minimum wage to $16 


Hartford health insurer Aetna said it will establish a minimum hourly wage 
for its employees of $16 starting in April, which will lift the pay rates of approxi- 
mately 5,700 U.S. employees. 

For some of those workers — who mainly work in customer service, claims 
administration and plan-sponsor eligibility — it will represent a pay increase of 
as much as $4. 

Aetna Chairman and CEO Mark Bertolini announced the change last week in 
Florida during a meeting video streamed to other offices. 

“When you look at the size of our company, the cost of investing in the fi- 
nancial and health security of our employees is not significant,” Bertolini said 
in a statement. “The turnover, lost productivity and recruitment costs that this 
should help address are significant. I’m willing to make this investment.” 

The company is also offering a new medical benefits program for 7,000 eli- 
gible employees that the company said could lower out-of-pocket costs. 


MANUFACTURING 
Kaman to acquire N.J. engineering firm 


Bloomfield’s Kaman Corp. said it has agreed to acquire a New Jersey engi- 
neering services firm that distributes electric, automation, and process control 
devices. 

G.C. Fabrication Inc., which sells products made by Schneider Electric and 
Square D, did $20 million in sales last year and employs 30 people. 

Terms of the deal were not disclosed. Kaman said the purchase complements 
its other New York market acquisitions, including Minarik, Target Electronic Sup- 
ply and Zeller. 
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Hartford’s curve-shaped Bushnell on the Park houses 129 apartments. 


REAL ESTATE 
Bushnell on the Park sold for $14.3M 


Downtown Hartford's Bushnell on the Park housing-office-retail 
complex has been sold for $14.3 million, according to city land records. 

Previous Old Lyme owner Hamilton Point Investments sold the 
129 apartments in Bushnell’s curved structure and the adjoining 
27,177 square feet of office-retail space at 100 Wells St. just be- 
fore Christmas, after more than a year on the market. The buyer is 
Bushnell Park LLC, of 767 5th Ave. in Manhattan. 

There are about 51 condominiums in an adjoining tower overlooking 
Bushnell Park that were not sold. Both structures were built in 1969. 

Hamilton Point paid $10 million for the defaulted mortgage on the 
12-story property in Oct. 2011, after the downtown Hartford land- 
mark sank into foreclosure in 2009, Hamilton Point Principal Matthew 
Kelsey said. The former owners, Bushnell Regency, stopped making 
payments on a $12.7 million mortgage. 


CT home sales stagnant, prices falling 


Connecticut single-family home sales increased just barely in 
November, but remain down for the first 11 months of 2014, ac- 
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The Society Room on Wednesday, February 25, 
2015 for a lively interactive discussion designed 
to educate around the issues, challenges and 
threats of cyber security to your business. 
Breakfast will be served. 


cording to the Warren Group. 

There were 2,036 sales recorded during the month, up 0.4 per- 
cent. From January to November, sales were down by 0.5 percent. 

Meanwhile, median home sale prices continued to fall for the ninth 
consecutive month in November, dropping 1.6 percent to $238,100. 

“The Connecticut market for single-family homes is steady, 
but shows virtually no growth over the levels achieved in 2013,” 
Warren Group CEO Timothy M. Warren Jr. said in a statement. 
“After gains in sales volume of 15 percent in 2012 and another 6 
percent in 2013, we are stuck on a plateau this year.” 


TRANSPORTATION 
Premier Limo sells buses to Academy 


Major East Coast passenger transporter Academy Bus Lines 
is expanding its fleet with its recent purchase of 57 coach buses 
from Berlin’s Premier Limousine, which is underway with its own 
expansion, authorities say. 

Premier CEO Stephen DiMarco said last week his company 
agreed to sell the coaches for an unspecified sum, and in ex- 
change will serve as exclusive Connecticut reservations agent for 
charter bookings on Academy’s buses. 

Although Premier initially didn’t plan to sell its bus fleet, DiMar- 
co said the transaction allows Premier to focus on expanding its 
core transport service that relies on executive sedans, limousines 
and smaller buses, DiMarco said. 

The deal also expands Premier’s access to a much larger fleet 
of 1,800 coach buses that Academy owns and operates on the 
eastern seaboard. Academy, based in Trenton, N.J., operates a 
terminal in Bridgeport. 

Demand for chauffeured transport from promgoers, corporate 
executives and others is strong right now and business is good, 
particularly amid plummeting prices for motor fuel, DiMarco said. 

“We’re looking to purchase some limousine companies in the 
Hartford market,” DiMarco said. He did not elaborate. 

In April, Premier will expand its fleet of 104 vehicles with a 
dozen new automobiles, including Lincoln Town cars, five Cadillac 
Escalades and five stretch corporate limousines, he said. 
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CFA Society’s Annual Forecast Dinner Gala 


The CFA Society of Hartford will holds its 
annual forecast dinner Thursday, Jan. 29, 
featuring keynote speaker Jurrien Timmer, the 
director of global macroeconomics for Fidelity 
Management & Research Co. 


The event will run from 5 p.m. to 9 p.m. at the 
Connecticut Convention Center, 100 Columbus 
Blvd., Hartford. 


Timmer will discuss the global market outlook 
for 2015. The event typically attracts over 400 
investment professionals and business decision makers. 


Cost to attend is: $100 for CFA Society Hartford members; $135 for 
nonmembers. 





For more information or to register visit www.hartfordcfa.org, or contact 
administrator@hartfordcfa.org. 
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Tennyson Anthony’s Canton-based company, Kelyniam 
Global Inc., is known for making cranial and facial 
implants, but is now expanding into the $4 billion 
neuromodulation technology sector to spur future 
growth opportunities in the medical device industry. 





Kelyniam taps new markets 


to fuel medical device growth 


By Sheena Butler-Young 
sbutler@HartfordBusiness.com 
fter three years of steady revenue growth from 
A supplying neurosurgeons and their patients with 
cranial and facial implants shaped from plastics, 
Canton manufacturer Kelyniam Global Inc. is venturing 
into anew market it hopes will jumpstart future growth. 

Kelyniam recently acquired Somers-based MED-ALLY 
LLC, which manufactures neuromodulation technology 
that can be used to create external and implantable medi- 
cal devices that treat chronic pain and provide deep brain 
stimulation to help patients cope with conditions such as 
Alzheimer’s, epilepsy, and Parkinson’s disease. 

“Nueromodulation is the wave of the future,” said 
Tennyson Anthony, Kelyniam’s CEO. 

According to the International Neuromodulation Soci- 
ety, neuromodulation therapies have been available since 
the 1960’s and neuromodulation devices are the fastest 
growing segment of the overall medical device industry. 

The MED-ALLY acquisition will put Kelyniam at the 
forefront of a $4 billion market that has been growing 
more than 18 percent annually, said John Mulvihill, who 
co-founded MED-ALLY along with Raja Hitti. 

“When MED-ALLY was introduced to me, it was not 
for the purpose of us working together, but Iimmediate- 
ly saw an unbelievable synergy between the two com- 
panies,” said Anthony. “What really enticed me was that 
John and Raja were not just looking at the market as it is 
now but looking at where they can take the market and 
how we can be market leaders.” 

Anthony said neuromodulation is aspin out from the 
pacemaker and implantable defibrillation market and 
will offer an alternative that may help alleviate the lev- 
els of opiate addiction throughout the country. 

Spinal cord stimulation for chronic pain manage- 
ment is the most common application of the technol- 
ogy, according to the International Neuromodulation 
Society, and the pulse generators are often implanted 
beneath the skin of a patient’s abdomen. 

“Our implantable pulse generators will provide an 
alternative to addictive opiates for patients suffering 
from chronic pain, and provide new hope and the prom- 
ise of an enhanced quality of life for many patients suf- 
fering from other ailments who currently have no viable 
alternative treatment,” said Anthony. 


A growing sector 

Kelyniam is the type of advanced manufacturer Con- 
necticut is trying to grow and attract, said Catherine 
Smith, commissioner of the state’s Department of Eco- 
nomic and Community Development. 
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“Medical device manufacturing is in the sweet spot 
for Connecticut,” said Smith. “The state has made and 
will continue to make strategic investments to grow 
Connecticut in this area.” 

The state’s nearly $1 billion Bioscience Connecticut 
initiative and $200 million Bioscience Innovation Fund 
are part of the efforts to attract medical device compa- 
nies, Smith said. 

Oxford Performance Materials (OPM), another cra- 
nial and facial implant maker based in South Windsor, 
has benefited from the state’s bioscience push several 
times, said Smith. 

“OPM is a great example of how our programs work 
to grow Connecticut — they started with a small busi- 
ness loan of $300,000 in 2012 and graduated to a $3.2 
million loan in late 2013,” said Smith. “We have built a 
support system for these kinds of companies.” 

In exchange for the $3.2 million loan it received to 
help pay for equipment and upgrades to the additive 
manufacturing facility it opened adjacent to its head- 
quarters in September 2013, OPM pledged to retain its 
24 existing jobs and create 41 more by 2016. 

Scott DeFelice, OPM’s CEO, said the company has 
almost doubled its staffto 40 employees and is growing 
rapidly to expand its offerings in additive manufactur- 
ing, or 3D printing. The company, which has supplied 
polymer components to both NASA and defense manu- 
facturer Northrop Grumman, announced in October a 
joint research program with Yale University. 

The program will consist of 10 projects, featuring 
seven Yale faculty members, exploring additional bio- 
medical applications for 3D printing and PEKK, which 
is atype of engineered plastic, said DeFelice. 

Anthony said he would like to see Connecticut be a 
leader in medical device manufacturing and views his 
company’s expansion into neuromodulation as astep in 
the right direction. 

Kelyniam is no stranger to acquisitions either. In 
2011, the company acquired the assets of the New Brit- 
ain rapid software prototyping firm, Cranston Holdings 
LLC, around the same time it moved from New Britain 
to the Collinsville section of Canton. 

That helped buoy the company’s sales; in 2013 Kelyn- 
iam turned its first profit. 

“[Last year was] a building year for Kelyniam — 
with the Affordable Care Act and everything that was 
taking place in the medical device industry, we really 
stood back and tried to figure out how we could take 
advantage of the new markets out there,” said Anthony. 
“We will absolutely continue with our facial and cranial 
implants, but we have to keep growing, improving and 
thinking outside the box.” a 


Q& 


With funding in tow, 


Cl gears up for more 
investment in ‘15 


Q&A talks about venture capi- 
tal funding in Connecticut with 
Claire Leonardi, who recently 
finished her last day as CEO of 
Connecticut Innovations, the 
state’s quasi-public venture capi- 
tal investment arm. 


Connecticut Innova- 

tions recently received 
m@ a $25 million infusion 
from the state Bond Commis- 
sion. What will those 
funds allow you to 
do? 

A: The $25 million 
infusion is part of the 
$125 million in fund- 
ing Connecticut Inno- 
vations (CI) received 
from the 2011 Jobs Bill. 

This infusion 
allows CI to continue 





- 





How is Connecticut doing 
in terms of attracting private 
venture capital? How do we 
attract more of it? 

A: Attracting private venture 
capital is a critical element of CI’s 
mission and is certainly a hall- 
mark of our program. 

In calendar year 2014 alone, 
Cl’s venture team invested over 
$20 million in Connecticut startup 
companies, while attracting over 
$60 million in addi- 
tional co-investment 
from private venture 
capital funds, family 
offices and high-net- 
worth individuals 
(angel investors). 

Attracting more 
venture capital into 
Connecticut requires: 
funding the remain- 


investing in approxi- CLAIRE ing investment con- 
mately 100 venture- LEONARDI templated in the 2011 
backed portfolio com- | ssn Jobs Bill, which will 
panies, primarily in Former CEO of enable CI to continue 
the technology sector. Connecticut to assist young com- 

The funding also Innovations panies at the scale 


allows CI to make 

new pre-seed and seed 

venture capital invest- 

ments during the first half of calen- 
dar year 2015. 

Finally, the recent infusion 
allows CI to continue to support 
important innovation programs 
that help the state’s companies suc- 
ceed, such as: loans/guarantees 
to existing companies looking to 
innovate or expand; mentor and 
incubator programs at CT Next (the 
state’s entrepreneurial ecosystem); 
and Small Business Innovation 
Research (SBIR) matching funds. 


Q: What are you anticipat- 
ing in terms of loan/equity 
demand from Connecticut com- 
panies in 2015? Which industry 
will see the most activity? 

A: We anticipate that loan and 
equity demand from Connecticut 
companies will continue to be 
strong during 2015. 

During calendar year 2014, Cl 
received more than 692 inquiries 
for potential investment/funding/ 
financial support. 

We expect the current level 
of activity will continue in the 
coming year, with strong inter- 
est from companies in the areas 
where Connecticut is strong: 
biotechnology, medical devic- 
es, software and information 
technology. 

On the loan side, we anticipate 
continued demand from growth- 
oriented companies that create 
high-quality jobs in industries 
where we've traditionally had a 
strong presence, such as manufac- 
turing, wholesale/distribution and 
various services industries. 


we have achieved in 

the last several years 

and has_ provided 
exceptional opportunities for co- 
investment; continuing efforts, in 
combination with Connecticut col- 
leges and universities, to reach out 
to private venture capital firms to 
showcase advancements in R&D 
that can become excellent early- 
stage investment opportunities in 
the near future; strongly promot- 
ing our successes, publicly and in 
the VC community, to ensure that 
investors think of Connecticut 
when looking for opportunities; 
and continuing the Angel Investor 
Tax Credit program, which pro- 
vides high-net-worth individuals 
the opportunity to invest in Con- 
necticut startups while also receiv- 
ing a partial Connecticut income 
tax credit. 


Q: What’s the status of the 
Bioscience Innovation fund? 
Do you anticipate a lot of 
activity in 2015? 

A: The Connecticut Bioscience 
Innovation Fund is relatively new 
—it launched in 2014 — but already 
it has made tremendous progress. 
So far, CI’s Bio-Innovation team has 
reviewed 44 projects, and CBIF has 
awarded more than $4 million total 
to five Connecticut universities and 
four Connecticut companies. 

CI’s Bio-Innovation team began 
extensive outreach in the fourth 
quarter and is working with Con- 
necticut’s research universities 
on anumber of collaborations. We 
anticipate a broad range of oppor- 
tunities from health IT to medical 
devices to therapeutics and diag- 
nostics in the near future. a 
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By: Greg Pellerin 


his is the year of the sheep according to 
the Chinese calendar. The Chinese are 


known to be particularly superstitious, 

so I’m told, and they aren't necessarily looking 
forward to a prosperous new year. It’s not that 
sheep are bad luck, but legend has it that only 
one out of 10 people born in the year of the 
sheep will find happi- 
ness in their life. 

Perhaps that gives 
many of us in the IT 
world a reason to 
look at the year ahead 
with an equally dour, 
if not downright fear- 
ful eye. If recent his- 
tory is any indication, 
2015 may go down as 
the year of the hack. 

The devastating 
cyberattack on Sony Pictures Entertainment 
and the studio's initial decision to pull “The Inter- 
view” amid threats to moviegoers has taken ona 
life of its own with charges and countercharges 
being lodged by the company, the U.S. govern- 
ment, the hackers, and their North Korean spon- 
sors. We'll leave the argument over reactions and 
punishments to the pundits, but there is no doubt 
that the issue of cybersecurity is now front and 
center for companies of all sizes. 

The year 2014 left businesses like eBay, 
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Target, and Home Depot reeling. Restaurant 
chains like P.F. Chang’s and Domino's Pizza 
were targeted and were threatened to pay 
up, or else. A “state of the Internet” report by 
Akamai Technologies showed hacker attacks 
on websites in the third quarter of 2014 up by 
400 percent over a year ago. 

Here’s the bottom line: If your business or 
institution has a website or even an Internet 
connection, youre a potential target. 

“Computer networks were designed by 
human beings,” says Duane Norton, director 
of technology for a national IT networking 
firm and a 15-year veteran of the cyber-wars. 
“If a person can build it, another person with 
a different agenda can usually figure out a 
way to infiltrate it. The key is to make it as dif- 
ficult and time consuming as possible, so the 
hacker moves on to amore vulnerable target.” 

Norton and his colleague, director of tech- 
nical services Gerry Gosselin, recently put 
together a presentation entitled, “Cybersecu- 
rity: IT’s Everyone’s Business,” and delivered 
it to a group of small and mid-sized business 
leaders concerned about the potential impact 
on their organizations. Not surprisingly, most 
were amazed that their companies, a bank, a 
college, even a small insurance agency, were 
shockingly at risk to a cyberattack. 

Norton and Gosselin say the direct costs 
of a security breach are far more than just 
identifying and plugging the leak. “Once you 
conduct your forensic analysis, you're just 


2015 will be the year of the hack 


> If your business or institution has a website or even 
an Internet connection, you’re a potential target. 


getting started,” says Gosselin. “Identifying 
victims (both inside and outside the com- 
pany), legal fees, PR services, delivery of 
required disclosures, and the cost of provid- 
ing identity and credit protection are next. 
Add to all of that, the staff time devoted to 
handling the incident, lost business, lost cus- 
tomers, lost data and intellectual property, 
it'll be all you can muster to keep from losing 
your reputation too,” he says. 

Data breaches occur when a hacker gains 
access to an inside resource. Once inside, 
they'll move laterally, looking for a password 
or security vulnerability that allows them to 
escalate their privileges and navigate any- 
where they want to go. 

Norton and Gosselin offer up the follow- 
ing tips for strengthening your cybersecurity 
efforts from a technical perspective. 

e Enforce astrong password policy, asking 

employees to change them every month. 
e Conduct regularly scheduled perimeter 
and network security audits by qualified 
outside firms (your internal IT staffis often 
“too close” to recognize vulnerabilities). 

e Install software patches as quickly as 
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possible. 

e Centralize your anti-virus and anti-mal- 

ware programs. 

e Reassess your system monitoring and 

logging procedures. 

On the strategic side, bring IT into the busi- 
ness mainstream. Don’t just tell your IT peo- 
ple what to do, allow them to be a part of busi- 
ness decisions with security a key concern. 
Tell them what you're protecting, and why. 
Make sure all employees understand that 
cybersecurity is everyone’s business. You'd 
be surprised at the percentage of attacks 
that originate by someone simply leaving a 
cell phone or tablet in a taxi, having a list of 
passwords pinned to the wall of a cubicle, or 
forgetting their ID at a cybersecurity confer- 
ence (yes, Gerry and Duane found someone’s 
security card on a chair at the end of their 
presentation!). 

Yes, 2015 is the year of the sheep, but don’t 
be sheepish when it comes to IT security. Hf 
Greg Pellerin is a 15 year veteran of the tele- 
communications and IT industries and a 
co-founder of VertitechIT. 
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THE LIST 
Largest Connecticut venture capital deal investments 


(Ranked by amount invested through the first three quarters of 2014) 


2014 VC deal 
total investment 
(from Jan. 1 - Sept. 30)/ Industry type/ Top executive/ 
Rank Company No. of deals Investment stage Investors Title 
Odyssey Logistics and Technology Corp. Transportation 
A 39 Old Ridgebury Rd., Danbury, CT 06810 See oe Later stage Boston Millennia Partners, CMEA Development Co. LLC, Baader re 
203-448-3900; www.odysseylogistics.com Goldman Sachs Capital Partners, Trident Capital, and undisclosed firm 
Melinta Therapeutics Inc. (1) $69,999,900 Biotechnolo 
IY, gy Mary Szela 
2 lesa eat RA e08o1 poems Vatera Healthcare Partners LLC and undisclosed firms EO 
Kolltan Pharmaceuticals Inc. Biotechnology 
3 300 George St., Ste. 530, New Haven, CT 06511 eG (Ee ely Early stage Elm Street Ventures, HBM Healthcare Investments AG, aa ieee 
203-773-3000; www.kolltan.com Osage Partners, and Purdue Pharma LP 
Loxo Oncology Inc. Biotechnology 
4. 1 Landmark Sq., Ste. 1122, Stamford, CT 06901 $35,207,000 Early stage Aisling Capital LLC, New Enterprise Associates Inc., seers 
203-653-3880; www.loxooncology.com OrbiMed Advisors LLC, and undisclosed firms 
Trevi Therapeutics Inc. $25 000,000 Biotechnol NennicriGecd 
195 Church St., 14th Floor, New Haven, CT 06510 ee Early stage coed MSN os ete 
5 203-304-2499; www.trevitherapeutics.com Tpg Growth LLC President & CEO 
pee Lon Ine, $22,000,000 Software Ben Hennell 
H J ’ y 
6 ae ac Cr Gout 1 paler siege Catalyst Investors LLC and undisclosed firm President & CEO 
Evariant Inc. Software 
7p 308 Farmington Ave., Farmington, CT 06032 SEC oe Oke Expansion Health Enterprise Partners (HEP Fund), Lightspeed Management Co., Cc inthe gates 
888-444-3598; www.evariant.com and undisclosed firms 
Continuity Control Inc. Software 
8 59 Elm St., Ste. 210, New Haven, CT 06510 a Expansion Connecticut Innovations Inc., River Cities Capital Funds, RSet Bealtacat ey 
888-932-6759; www.continuity.net and undisclosed firms 
San a Teeuetelnd coumavelincieeen cole $10,000,000 Expansion Biotechnology Set ives Int 
SHE AoE ECE ania ee Gree re 1 , Connecticut Innovations Inc. Founder, President & CEO 
Software Oni Chukwu 


etouches Inc. 
A O eo eoe Later stage 


13 Marshall St., Norwalk, CT 06854 ; ; 
203-403-9470: www.etouches.com Connecticut Innovations Inc., Level Equity, and Cava Capital President & CEO 
Arvinas Inc. 
Biotechnology 
A A Seenee Pk., 395 Winchester Ave., New Haven, CT Bo C0;000 Early stage 5AM Venture Management LLC, Canaan Partners, Connecticut an pete 
203-535-1456: www.arvinas.com Innovations Inc., Elm Street Ventures, and undisclosed firm 
iDevices LLC 
4 $5,000,000 , Software Christopher Allen 
136 Simsbury Rd., Building 12, Avon, CT 06001 ; : Expansion ’ 
A 2 860-352-5255: idevicesinc.com | Axiom Venture Partners LP CEO 
PCC Technology Group LLC $3,000,000 Sott J W.L 
2 Barnard Ln., Bloomfield, CT 06002 aa Later stage aS Bee Sy eg 
1 3 860-242-3299: pcc.cenuity.me 1 Stonehenge Growth Capital LLC Founder & CEO 
Skystream Markets Inc. Financial services 
A 6 Landmark Sq., Ste. 400, Stamford, CT 06901 $3,000,000 Expansion Advantage Capital Partners, Clean Energy Venture Group, Chi Ft py ee 
203-564-9900; www.skystreammarkets.com Connecticut Innovations Inc., and LaunchCapital LLC gy 
ZetrOZ Inc. 
$3,000,000 Medical devices and equipment Bryant Guffey 
56 Quarry Rd., Trumbull, CT 06611 Expansion , . 
1 888-202-9831: www.zetroz.com 1 Connecticut Innovations Inc. ane undisclosed firm Co-founder & CEO 
Basic6 Inc. 
$2,521,000 Software Ed Samson 
320 Post Rd. West, Westport, CT 06880 Expansion ; 
1 6 203-292-8440: www.basic6.com 1 Undisclosed firm Founder & CEO 
ADmantX : 
A Tf 968 Farmington Ave., #206, West Hartford, CT 06107 be 400/000 Expansion Rene von eno 
860-231-1094; www.admantx.com 
Lumesis Inc. 
$2,000,000 Software Gregg L. Bienstock 
1 Atlantic St., Stamford, CT 06901 Early stage 7 
1 8 203-276-6500: www.lumesis.com 1 Undisclosed firm Co-Founder & CEO 
Epiep Inc. $1,636,000 Medical devices and equi 
,636, quipment Pamela Bunes 
1 ey pave hd 206, New Haven, CT 06510 2 Early stage Connecticut Innovations Inc., Golden Seeds LLC, and undisclosed firm Founder & CEO 
P2 Science Inc. Industrial/energy 
2 4 Research Dr., Woodbridge, CT 06525 $1,500,000 Early stage Connecticut Innovations Inc., Elm Street Ventures, bao 
203-821-7457; www.p2science.com and undisclosed firm 
Innovatient Solutions Inc. ; 
$1,470,000 , Software Jolinda Lambert 
2 A 270 Farmington Ave., Farmington, CT 06032 teow Expansion 
860-255-7945: www.innovatient.com 2 Connecticut Innovations Inc. and undisclosed firm CEO 
SmartPay Solutions LLC Software 
2 176 Laning St., Southington, CT 06489 $1,400,000 Early stage ConnecticuConnecticut Innovations Inc., ee 
877-905-0786; www.smartpayllc.com Stonehenge Growth Capital LLC, and Tennant Capital Partners LLC 
Zadspace Inc. 
23 AO Richards Ave., Norwalk, CT 06854 $1 eee Expansion SS Jeffrey ecoleane 
203-286-3146; www.zadspace.com 
IsoPlexis Inc. Biotechnology 
2 23 Business Park Dr., Branford, CT 06405 $1 hae 000 Early stage Connecticut Innovations Inc., Spring Mountain Capital LP, Sea 
203-208 4111; www.isoplexis.com Yale University and undisclosed firms 
Mediacrossing Inc. 
2 3 Landmark Sq., Ste. 400, Stamford, CT 06901 $1 LOUS Early stage mee eerie eer ater mlgne amas 
203-652-1600; mediacrossing.com 
Corr Pe aL edna treet clad Venture Capital Association MoneyTreeTM Report, Data: Thomson Reuters. Note: N/A = Not available. 
ormeriy ID- armaceutiCalS nc. ; ; : a : 
—Compiled by Roger Magnus and Heide Martin. To view the full list, please visit HartfordBusiness.com 
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Sparkle-Uniserve is now housed at 119 Post Road in Enfield. 


Sterling Machine’s 
ex-Enfield home in $450K sale 


n 18,000-square-foot Enfield indus- 
A trial building recently sold for 

$450,000 and now houses commer- 
cial-cleaner Sparkle Services Inc. 

Tingley Realty LLC bought the building 
at 119 Post Road from Caravella Realty. 

The building previously housed Ster- 
ling Machine Co., which moved to a larg- 
er quarters at 4 Peerless Way in Enfield, 
authorities say. 

Operating as Sparkle-Uniserve, the com- 
pany leased 4,800 square feet in the building, 
relocating from Raffia Road in Enfield. 

To accommodate Sparkle and other 
tenants, Tingley already has extended 
a natural-gas line to the fully air condi- 
tioned building. 

The original building went up in the 
1960s, but was substantially enlarged as 
recently as 1987, authorities said. 

O,R&L Commercial represented land- 
lord Meriden Business Park LLC. 

eee 
Plainville trio brings $400K 

Three retail buildings along Plainville’s 
New Britain Avenue sold one day before the 
close of 2014 for $400,000, brokers say. 

C&G Properties LLC bought the struc- 
tures at 107, 109 and 111 New Britain Ave. 
containing a combined 3,243 square feet 
from seller Arn LLC/Amanda Rose LLC. 

Colliers International was the sole broker. 

e@@e0e 
Dungarvin’s CT relocation 

Human support-services provider Dun- 
garvin is moving its Connecticut head- 
quarters and staff-training facility from 
Wethersfield to Rocky Hill, brokers say. 

Minnesota-based Dungarvin signed 
a lease with landlord Rocky Hill Proper- 
ties LLC for about 5,800 square feet at 19 
Kensington Lane, directly across from the 
Alterra Rocky Hill apartments. 

Dungarvin Connecticut LLC is cur- 
rently housed at 1160 Silas Deane High- 
way in Wethersfield. 

O,R&L Commercial represented land- 
lord and Dungarvin Connecticut LLC in 
lease talks. 

Founded in St. Paul, Minn., in 1976 by 
Tim and Diane Madden, Dungarvin employs 
about 3,000 who provide services to more 
than 2,200 people with intellectual and 
developmental disabilities in 18 states. 

eee 
CT Edge’s Meriden score 

The CT Edge Baseball Academy leased 
about 8,700 square feet of office/gymnasium 
space at aformer YMCA building in Meriden. 

The YMCA previously housed its day- 
care operation in the building at 466 South 
Broad St., officials said. 

Starting this past fall, CT Edge coaches 
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This former YMCA in Meriden houses CT Edge 
Baseball Academy. 


and sponsors have provided baseball instruc- 
tion to athletes who regularly play in a com- 
petitive environment, said CT Edge founder 
Dennis Boucher. There are three ballfields 
behind the South Broad Street facility that 
are covered under the lease. 
e@@e0e 

Vernon dog-rescue leases 

A pair of tenants have taken up a com- 
bined 6,000 square feet at 77 Industrial 
Park Road in Vernon for their dog-rescue 
operation, brokers say. 

USA Contracting Co. leased 4,000 square 
feet and Little Feet Big Heart Dog Rescue 
signed for 2,000 square feet at that address. 

Colliers International represented land- 
lord The Mel Pet Realty Co. in both leases. 

eee 
E. Hfd. site offered 

A33,450-square-foot industrial facility 
on 1.74 acres in East Hartford is available 
for lease or sale with a $1.3 million asking 
price, brokers say. 

The 178-182 Roberts St. building 
offers heavy power, two docks, one 
drive-in door, office space and imme- 
diate access to I-84, I-91 and Route 
2, according to listing broker Mark 
Berkowitz of Sentry Commercial. 

The building was originally built in 
1976 with a significant expansion in 1986, 
Berkowitz said. The property is owned by 
an unidentified entrepreneur and inven- 
tor who previously ran his company there 
until the business was sold. 

About 3,000 square feet of the building 
is office space. There is parking for 132 
vehicles. ay 
Greg Seay is the Hartford Business 
Journal News Editor. 
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oegarra to biz leaders: Hartford making progress 


By Greg Bordonaro 
gbordonaro@HartfordBusiness.com 
mboldened by his recent decision to 
EF run for re-election, a confident Hart- 
ford Mayor Pedro Segarra spoke to 
hundreds of business leaders last week tell- 
ing them that the city’s recent progress in 
education, crime rates and economic devel- 
opment are all signs the city is moving in the 
right direction. 

“There is avery different energy in Hart- 
ford compared to just a few years ago,” 
Segarra said during a 15-minute speech at 
the MetroHartford Alliance’s Rising Star 


>) from page 1 


Breakfast. “The city is safer, we have better 
graduation rates, and there is more foot traf- 
fic downtown.” 

Earlier this month the democratic 
mayor announced 
that he will run for 
a second full term 
in November, where 
he will face chal- 
lengers from within 
his own party. Luke 
Bronin, an_attor- 
ney who recently 
resigned as Gov. 
Dannel P. Malloy’s 
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Mayor Pedro Segarra 


general counsel and took a position at 
Hartford law firm Hinckley Allen, has also 
announced his mayoral candidacy. 

City Councilor David MacDonald and City 
Clerk John Bazzano have also shown interest 
in the mayoral seat, according to media reports. 

During his speech, Segarra reflected on 
accomplishments from the past year. He said 
40 new businesses opened in the city, includ- 
ing two on Front Street: Infinity Hall, which 
hosted the MetroHartford Alliance event, and 
Ted’s Montana Grill. 

Segarra also said the city added 300 new 
jobs in 2014, while 1,000 jobs were saved or 
preserved as aresult of company’s renewing 


or expanding leases in the city. Segarra 
also mentioned some of the long-term proj- 
ects currently underway that could be 
game changers for the city, including: the 
800 apartment units under construction; 
UConn’s decision to move its West Hartford 
campus to downtown Hartford; Trinity Col- 
lege’s recent purchase of a central business 
district office building; and the creation of 
the Downtown North residential-retail-office 
development that includes building a minor 
league baseball stadium. 

Segarra also boasted about the city’s 
improving graduation rates and lower vol- 
ume of violent crime. a 


Stadium remake may go over budget 


the city wrongfully terminated its contract to 
develop and manage Dillon Stadium for a pro- 
fessional soccer team. Civic Mind is asking 
for at least $866,000 in damages, while not- 
ing the amount could have been considerably 
greater if the project had been successful. 

“We are disappointed in the city of Hart- 
ford’s conduct and now seek the court’s 
assistance in resolving our dispute,” said TJ 
Clynch, Civic Mind’s founder. 


Case details 

According to the suit, Civic Mind, in late 
2012, responded to the city’s solicitation for 
ideas to develop Dillon Stadium into a profes- 
sional soccer complex and was selected as the 
preferred vendor in May 2013. While the com- 
pany was developing its full stadium proposal 
and negotiating its formal contract with the 
city, however, Hartford officials terminated 
Civic Mind’s involvement in the project in Feb- 
ruary 2014, forcing the 


company to lay off six 
people. 
While it didn't 


have a formal con- 
tract with the city, 
Civic Mind said its 
selection as the pre- 


ferred vendor and the 

subsequent issuance 

of arequest for quali- TJ Clynch, founder, 
fication to Civic Mind _ Civic Mind 


counts as a legally 
binding agreement for the stadium project, 
the lawsuit said. 

After it ended its deal with Civic Mind, the 
city issued on May 12, 2014, a new request 
for proposals to manage the Dillon Stadium 
redevelopment. 

The city then hired Farmington resident 
Mitchell Anderson and his newly formed 
company, Premier Sports Management 
Group, to continue the project. Premier was 
hired one day after submitting its proposal to 
the city, according to the city’s award letter. 

The lawsuit alleges that the city’s deal 
with Premier Sports — which was founded 
May 22, 2014, a week before it was awarded 
the contract — only came about after Ander- 
son met with Civic Mind about working as 
the project’s marketing manager. Civic Mind, 
however, said it refused to hire Anderson, 
who was privy to the company’s Dillon Sta- 
dium plans, the lawsuit said. 

Civic Mind also alleges Anderson falsely 
represented to the city that Civic Mind was 
not qualified or capable of developing and 
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managing Dillon 
Stadium. 

“Tt is a made-up 
story,’ said Eric 
Hard, a West Hart- 
ford attorney who is 
representing Ander- 
son and Premier 
Sports Management 
Group. “You've got a 
city doing a sophisti- 
cated stadium revi- 
talization project, 
and the premise of 
this suit is the city 
doesn't have the 
vaguest idea what it 
is doing.” 

In an interview, 
Anderson said he 
had been talking 
to the city about 
building a _ soccer 
stadium since 2004, 
when he tried to get 
a venue for the now 
defunct Connecticut 
Wolves soccer team. 
The project only 
came together now 
because the city got 
enough funding to 
do the rebuild. 

Anderson _ said 
the city hired his firm so quickly — a week 
after it was formed and one day after it sub- 
mitted its proposal — based on the strength 
of its plans. Premier Sports, which was the 
only company to submit a project proposal, 
was based in Farmington when it was formed 
but has since relocated to Hartford’s Colt 
Gateway building. 

Premier is being paid a one-time 
$775,000 fee to oversee the redevelopment, 
according to its contract with the city. 
Civic Mind said its redevelopment fee was 
supposed to be $482,000, according to its 
lawsuit. Both of those sums don’t include 
management fees for running the stadium 
after the project’s completion. 

Lisa Silvestri, Hartford’s assistant corpo- 
ration counsel, declined to comment on the 
lawsuit. 


Dillon’s progress 

Situated in Colt Park, Dillon Stadium was 
built in 1935 and holds a capacity of 9,600 
people. It typically has been used for concerts 





Dillon Stadium’s ticket windows have fallen into disrepair, part of the reason developer 
Premier Sports Management Group wants to demolish and rebuild the facility. 


and high school sporting events. The women’s 
tackle football team New England Nightmare 
played their 2013 home games there. 

The Dillon Stadium redevelopment is in its 
early stages, but the city has already allocat- 
ed $12 million for the project, which includes 
Premier’s fee. The city hopes construction 
will be complete before the 2016 professional 
soccer season. 

But that timeline might not be realistic, 
and the $12 million might not be enough to 
finish the project, Anderson said. 

The project is more likely to be ready for a 
professional soccer team starting for the 2017 
spring season, Anderson said. 

Premier will solicit proposals next week to 
demolish the stadium, which could take place 
as early as mid-February, Anderson said. 

After the demolition, Premier plans to 
build a new 10,000-seat stadium with four 
VIP concourses and 10 executive suites that 
would be approved by soccer’s governing 
body FIFA, so the facility can hold interna- 
tional games there as well, Anderson said. 


If the project goes over $12 million, Pre- 
mier will seek out private funding to finish 
the job, he said. 

“Tt is like any construction you do, like 
building a house. You build what you want, 
and if you end up needing a little more to fin- 
ish it, you get it,” Anderson said. 

Premier’s plan for the stadium includes 
signing a deal with a men’s professional soc- 
cer team to build a facility that best fits the 
team’s needs. 

That’s in contrast to Civic Mind’s plan, 
which called for the redevelopment of the 
stadium to be made in phases based on the 
demands of organizations that want to use it. 
Civic Mind’s top goal was to have a women’s 
professional soccer team occupy the stadium. 

The 12-team North American Soccer League, 
which was founded in 1968 but would be consid- 
ered aminor league compared to Major League 
Soccer, has reached out to Premier and the city 
about expanding into Hartford, although no 
formal agreement has been made, said Stephen 
Cole, senior project manager for Hartford’s Eco- 
nomic Development Division. 

Anderson said he is interviewing people 
now to create an ownership group for a NASL 
team in Hartford, although he would not give 
a timeline for when Premier might announce 
an expansion team. 

Civic Mind’s proposal called for the new 
stadium to accommodate professional soc- 
cer as well as high school and other commu- 
nity events. 

Under current plans, however, the city is 
seeking to build a separate, 3,000-seat sta- 
dium in Colt Park to accommodate commu- 
nity events; Dillon Stadium would be used for 
the 15 NASL home games plus a few major 
events like UConn men’s soccer games, WWE 
events, and festival concerts. 

“With the land we have, we can do two 
fields,” Cole said. “We haven't figured out yet 
where in the park Little Dillon will go.” 

According to its proposal, Premier will 
receive an $850,000 yearly fee once the stadi- 
um starts hosting events, with that figure rising 
steadily to $1 million by 2022. 

Civic Mind’s annual management fee was 
supposed to be $125,000 annually plus revenue 
sharing for the stadium and professional teams. 

In its lawsuit, Civic Mind is asking for 
$259,446 that the city didn’t pay the company 
for the 10 months of work it did while oper- 
ating as the preferred vendor; the loss of its 
$482,000 project management fees; $125,000 
in annual stadium management fees; and lost 
revenue sharing. a 
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rn also serves as a yarn retail outlet. 


Textile industry still has legs in CT 


the years, Bushnell said. 

Still River occupies a 4,000-square-foot 
barn on a hill near the center of the small 
northeastern Connecticut town. The family’s 
herd of goats greets barn visitors, who can 
peruse the vibrant colored yarns that Still 
River produces and sells through its retail 
operations. Behind a door, you can hear the 
not-so-gentle whir of a manufacturing opera- 
tion that covers about 1,500 square feet. Still 
River Mill has five full-time employees who 
work alongside Bushnell and Driscoll to pro- 
duce fine, American-made yarn. 


CT’s textile roots 

The textile industry was once the cen- 
ter of northeastern Connecticut’s economy, 
focused largely around American Thread 
Co.’s huge mill complex in Willimantic. By the 
1980s, the industry left Connecticut for cheap- 
er labor in southern states. Still River is one 
of only a handful of such businesses that still 
carry on the textile tradition in Connecticut. 
Another notable mill is the Warren of Stafford 
in Stafford Springs, which was shut down in 
December 2018, but recently resurrected by a 
new investor. The mill now operates under the 
name American Woolen Co. 

Bushnell is aware of the historical legacy 
her company is helping carry on and she’s try- 
ing to do her part to bring more manufactur- 
ing back to New England. 

“I can’t change the manufacturing envi- 
ronment,” she said. “But myself, and all my 
other millers, can.” 

Labor is the biggest cost driver for small 
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mills like Still River, which puts them at a com- 
petitive disadvantage to overseas competitors, 
where employee wages are much cheaper. 

To remain competitive, and perhaps chart 
new territory for American mills, Bushnell 
said she’s continued to meet with other like- 
minded mill owners to develop ways they can 
work together and grow U.S. manufacturing. 

“There’s no reason why I and a bunch of 
other mills couldn’t take on a larger project 
that would have an impact,” she said. 

However, Bushnell is also realistic about the 
gap between people’s intentions to buy Amer- 
ican-made products and the economic reality. 

“People want things manufactured in the 
U.S., but once they get that price tag, it’s not 
going to work for them,” she said. “I think a 
lot of things are going to have to happen to 
change that, but I think we are on to the start 
of something.” 

Still River has found a niche that has 
enabled its growth over the past 15 years. 
Without mills like Still River, the only option 
for small American herd owners to turn their 
fibers into yarn is to do it themselves or send 
it overseas, mostly to China. The mills in 
China, however, are so large that they don’t 
typically take small batches. 

Still River differentiates itself by accepting 
small orders and performing custom blends 
and dye jobs. In addition, Bushnell said Still 
River’s manufacturing operations are flexible, 
allowing them to quickly adjust yarn thick- 
ness their machines produce. A larger mill, 
on the other hand, would have to shutdown 
production and retool to change thickness, 


adding time and costs to the process. 

Bushnell chose the difficult path of turning 
a hobby into a business. She was a knitter and 
a hand spinner. Over time, she couldn't keep 
up with the amount of fiber she was harvest- 
ing from her sheep flock, but she couldn't find a 
mill that would accept such small quantities — 
only 100 pounds. At a yarn industry event, she 
and her husband met some business owners 
who were looking to off-load some mill equip- 
ment. Ona whim, they decided to purchase the 
gear, and start their own company. 


Nationwide, local reach 

Still River’s business is mostly made up of 
its wholesale work, taking fiber from small 
U.S. herd owners and turning it into yarn. 
The finished yarn is sent back to customers 
who sell the finished product. Still River does 
produce and sell some of its own yarns, but 
Bushnell said she’s careful to only market 
products that are unusual and don’t compete 
with her wholesale customers. 

Still River’s yarn is also priced well above 
what is mass marketed in the United States. 
The company charges about $22 for four 
ounces of basic yarn and up to $70 an ounce 
for some of their higher-end fibers. By con- 
trast, typical yarn at a craft store, which is 
likely produced in China, sells for $4.50 per 
ounce. 

In addition to the yarn business, the compa- 
ny also has two large looms on the second floor 
of its building where it produces rugs. It also got 
into the dye business, branding its own line of 
environmentally friendly dyes called Greener 


Shades, which is now being sold globally. 

Still River’s customers are located through- 
out the United States, as well as in Connecticut, 
including the Palmer Family Farm in Tolland, 
which has a herd of 19 sheep. 

Peg Sorensen, who helps run the Palmer 
Family Farm with her daughter and son-in- 
law, said they’ve been sending their fiber to 
Still River Mill for nearly 15 years. They first 
learned about the business when Bushnell 
appeared at a local spinner’s guild meeting. 
Prior to Still River, Sorensen said her farm 
had its wool processed in Michigan. 

In addition to being local, which reduces 
shipping costs, Still River beats out competi- 
tors with its focus on quality, Sorensen said. 

“You might pay a little bit more but you are 
getting a quality product,” Sorensen said. 

Sorensen said she sells her yarn mostly 
through area fiber shows and events. It’s not 
a huge money-maker, but it does largely cover 
the cost of caring for the sheep herd. 

“We make money to pay for the sheep 
feed,” she said. “Everything goes right back 
into the farm.” 

Still River’s shop floor is loud and crowd- 
ed. The technology used to produce yarn 
hasn't changed much over the years, mean- 
ing that the experience of working at atextile 
mill in the 1900s is probably very similar to 
the experience working at Still River today, 
Bushnell said. Even so, it’s not uncommon 
for hobby spinners to tell Bushnell how they’d 
love to come work at the mill. 

“The glamour runs out pretty quickly,” she 
said. “We’re usually covered with a lot of dust." 
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Trinity College appoints new VP 
of enrollment, student success 


Hartford’s Trinity College has named Angel 
Pérez as the school’s new vice president of enroll- 
ment and student success. 

In this position, Pérez will focus on expansion of 
the college’s geographic reach; enrolling a diverse 
student body; and strategizing around issues of re- 
tention and student success. 

Pérez comes to Trinity from Pitzer College in Cla- 
remont, Calif., where he served as vice president 
and dean of admission and financial aid. 


0,R&L adds commercial agent 


Real estate firm 0,R&L has announced that Rich- 
ard S. Guralnick will join its Branford office team as 
a vice president and senior commercial broker. 

Guralnick currently serves on the executive com- 
mittee of the Connecticut chapter of the Certified 
Commercial Investment Member Institute and was 
also chapter president. 

Guralnick also served for 10 years on the New 
Haven Chamber of Commerce’s board of directors 
and executive committees. 


Calcagni adds new agent 
to Southington office 


Calcagni Real Estate has appointed Tracey Bentz 
as a residential sales agent for its Southington office. 

Along with her husband, Bentz owns a Southing- 
ton store called Awards of Elegance, which special- 
izes in making trophies, plaques, awards and em- 
broidery services. 


Private Capital Group adds 
new financial advisor 


Amy Miller has joined West Hartford’s Private 
Capital Group LLC, a financial planning and invest- 
ment firm, as a financial advisor. 

Miller, a certified financial planner, was previ- 
ously a wealth advisor with Webster Private Bank, a 
division of Webster Bank N.A. in Hartford. 


Savings Institute Bank & Trust 
hires mortgage consultant 


Ava Colonna has joined Willimantic’s Savings 
Institute Bank & Trust as a mortgage consultant at 
the lender’s Norwich office. Most recently, Colonna 
worked in mortgage origination with CountryWide 
Homes in Massachusetts and Connecticut. 


Post University names 
new education dean 


Waterbury’s Post University has appointed Bon- 
nie Lee Rabe dean of its school of education. 

In her role, Rabe will be responsible for growing 
and promoting programs offered by Post’s school 
of education, which includes undergraduate and 
graduate degree programs. 
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Rabe has held several roles in the Connecticut 
school system, including: assistant principal at King 
Philip Middle School in West Hartford; principal of 
William J. Johnston Middle School in Colchester; 
and principal of North Haven Middle School. 


Carlton Fields Jorden Burt nabs four 
Bingham McCutchen attorneys 


Law firm Carlton Fields Jorden Burt announced 
that four new attorneys have joined the firm’s Hart- 
ford office. 

Frank A. Appicelli, Jeffrey Smith, Scott Miller 
and Kate D’Agostino, who have all previously prac- 
ticed with the Hartford office of Bingham McCutch- 
en LLP, will join Carlton Fields Jorden Burt’s national 
real estate and commercial finance practice group. 


Wethersfield healthcare consultancy 
has new senior director 


Qualidigm, a national healthcare consulting 
company in Wethersfield, has hired Kristen Mc- 
Clain as senior director of compliance and business 
development. 

In this role, McClain will provide senior manage- 
ment oversight and direction of corporate compli- 
ance and board governance, business development 
and contracts administration. 

McClain joins Qualidigm from Reed & Associates 
CPAs in Old Saybrook. 


Burns & McDonnell adds 
new project manager 


Burns & McDonnell, which provides engineer- 
ing, architecture, construction, environmental and 
consulting services, has hired Joseph Grennan 
to serve as a project manager in its environmental 
studies and permitting group. 

Grennan will be based in Wallingford, the com- 
pany’s New England headquarters. Grennan most 
recently worked for RES Americas Inc. as director 
of permitting with a focus on renewable energy 
projects. 


Whaley elected PGA secretary 


Suzy Whaley, director of instruction at Suzy 
Whaley Golf at the TPC River Highlands in Cromwell, 
was elected as PGA secretary. Whaley, a certified 
PGA professional and LPGA member, will serve a 
two-year term. 


CNA has new commercial 
underwriting officer 


CNA Financial Corp., which specializes in prop- 
erty and casualty insurance, has named David 
DeVinney as a commercial underwriting officer for 
its Long Island, Hartford and Westchester branches. 

In this role, David will lead strategy for growth 
of CNA’s commercial lines portfolio. CNA is based 
in Chicago. 





NONPROFIT PROFILE 
Hartford Community Loan Fund 


432-434 Franklin Ave., Hartford | hartfordloans.org 


To provide and promote just and affordable financial services that benefit low-wealth 
residents of Hartford. 


TOP EXECUTIVE 


Rex Fowler, Executive Director 


Loans for businesses, developers and 


homeowners. 
FY 2013 SUMMARY 
2013 2012 
Total Employees 5) 5 
Total Assets $6,133,827 $6,757,684 
Total Liabilities $85,230 $811,412 


Contributions & Grants $45,443 $85,416 
Program Service Revenue $473,454 $461,616 
Investment Income $7,601 $(29,900) 
Other $27,605 $29,571 
TOTAL $554,103 $546,703 


Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $282,255 $270,748 
Fundraising Fees $0 $0 
Other $169,523 $357,252 
TOTAL $451,778 $628,000 
MARGIN $102,325 $(81,297) 


TOP PAID EXECUTIVES (FY2013) 


Base Salary 


Rex Fowler, Executive Director 





Enfield agriculture financial services pro- 
vider Farm Credit East has donated $1,000 
in support of The Great American Milk 
Drive, a national initiative aimed at provid- 
ing nutrient-rich milk to hungry families who 
need it most. The funds from the Farm Credit 
East Cares Community Fund, a charitable 
community fund established in 2011, will ben- 
efit Foodshare, which serves families in need 
in the Greater Hartford area. 

e@@e@ 

St. Francis Hospital and Medical 
Center has received a $227,000 grant 
from the Coverys Community Health- 
care Foundation to support patient safety 
training for perioperative teams at hospi- 
tals across Connecticut. The grant will sup- 
port training and education on “enhanced 
recovery after surgery” techniques utiliz- 
ing a team-based approach to reduce hospi- 
tal-acquired conditions, readmissions and 
hospital length of stays. 

e@@ee@ 

The Pathways/Senderos' Center, 
a program of Greater New Britain Teen 
Pregnancy Prevention Inc., which works to 
eliminate teen pregnancy through programs 
that increase graduation rates and elevate 


$60,105 


Total Compensation & Benefits 


$72,076 


self-sufficiency, 
has been awarded 
a $10,000 grant 
by members of the 
Community Foun- 
dation of Greater 
New Britain’s 
Catalyst Fund. The 
funding will be used 
to upgrade the cen- 
ter’s technological 
capabilities through 
the purchase of new 
computers, tablets and related equipment. 
eee 

Connecticut residents received meals, 
gifts, scholarships, and more, thanks to 
donations and volunteer time contributed by 
West Hartford-based KBE Building Corp.’s 
Northeast regional office in 2014 — the sixth 
year of the firm’s corporate philanthropic 
program, 50 Ways to Make a Difference. 
Established in 2009, 50 Ways has helped KBE 
associates donate more than $1.5 million and 
6,000 volunteer hours to charitable causes 
benefiting children, seniors, and military 
veterans in Connecticut and Maryland. 

e@@e8e8 

Comcast is donating $60,000 from its 
foundation to support the Easter Seals Capi- 
tal Region & Eastern Connecticut School- 
to-Life program. STL works with 30 Hartford 
students with disabilities each year to devel- 
op and integrate their academic, functional, 
vocational, and community living skills. 

This grant will enable expansion of the 
program to include digital living training, civic 
engagement through volunteer activities, com- 
munity integration exercises for the develop- 
ment of more pro-social behaviors, and self- 
advocacy/leadership training exercises. 
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TOWN PROFILE 


Land area (sq. miles) 
Pop./sq. mile (2011) 
Median age (2011) 
Households (2011) 
Median HH Inc. (2011) 


Population (2012) 
2000 
2010 
2012 
2020 


Race/Ethnicity (2012) 
White 

Black 

Asian Pacific 

Native American 
Other/Multi-race 
Hispanic 


HOUSING 
Housing stock (2012) 


Existing units (total) 

% single unit 

New permits auth. (2012) 
as % existing units 
Demolitions (2012) 
Residential sales (2011) 
Median price 


Top 5 Employers 
Johnson Memorial Hospital 
GlaxoSmithKline 

TTM Technologies Inc 
Warren Corp 

Evergreen Healthcare Ctr 


58 

208 

40 
4,650 
$63,672 


11,307 
12,046 
12,058 
12,581 


11,588 
73 

104 

0 

293 
431 


5,086 
76.1% 


0.16% 


NA 
NA 
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Educational attainment (2012) 


Persons age 25 or older Town % State % 
High school graduate 3,368 41% 28% 
Associate's Degree 690 8% 7% 
Bachelor'sormore = ~—~—*‘1,623.- 20%~—is 36% 
GOVERNMENT 

Government form Selectman-Town Meeting 
Total revenue (2012) $37,765,410 
Per capita tax (2012) $1,895 
as % of state average 73.4% 
Total expenditures (2012) $38,026,487 
Total indebtedness (2012) $22,092,373 
as % of expenditures 58.1% 
per capita $1,832 
as % of state average 81.2% 
‘Annual debt service (2012) ti (itsté‘:;COCOCC«SSN «18,246 
as % of expenditures 4.5% 
Equalized net grand list (2010) $1,127,409,492 
per capita $93,499 
as%ofstateaverage ©. 65% 


Source: Connecticut Economic Resource Center, www.cerc.com 
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STAFFORD 


Town Hall: 1 Main Street 


(860) 684-1765 


ECONOMICS 

Business profile (2013) 

Sector Units Employment 
Construction 35 

Manufacturing 15 

Retail Trade 34 

Health Care and Social Assistance 15 

Accommodation and Food Services 16 

Total Government 17 

Local/Municipal Government 12 


LABOR FORCE 
Commuters (2011) 


Commuters into town from: 


Stafford 1,262 {Ellington 

Enfield 271 |Union 

Tolland 172 = |Willington 

Vernon 156 |Manchester 

Somers 149 

Labor Force (Residence) 6,852 
Employed © "6,298 
Unemployed 554 
Unemployment Rate 8.1% 
Place of Work (2013) 

# of units 242 
Total Employment 3,620 
Manufacturing Employment © 1,010 


TOP 5 GRAND LIST 


Company Amount % of Net 
Connecticut Light and Power $9.3M 1.2% 
Connecticut Water Co $5.1M 0.7% 
Damour Gerald E, Jeanne E Paul $4.8M 0.6% 
Pisciotta Wayne & Jean LLC $4.7M 0.6% 
TIM Printed CircuitGroupInc  =—i(asi(i‘éié!! CS45'oM 6% 


Stafford Springs, CT 06076 


141 
1,010 
370 
975 
169 
513 
476 


139 
109 
107 

62 





Sales Representative 
for Multi-Platform Regional 
Business News Organization 


he Hartford Business Journal is the premiere local business information 

source for Company owners and decision makers in Connecticut’s capital 
region. We are in print, on line, and in person. We enjoy an excellent reputation, 
and have won multiple national awards for business journalism. 


IN THIS JOB YOU WILL : 


- Establish key partnerships with advertisers, event sponsors and the business community overall. 


- Integrate print, electronic, video and event sponsorship to help businesses achieve their 
marketing objectives. 


- Network at business and community events to build brand awareness and develop 
new marketing prospects. 


IN THIS JOB YOU WILL NEED: 


- Enthusiasm for sales and helping your prospects/clients succeed! 


prot sharing, insurance benetts, vacation time, — HARTRORD BUSINESS JOURNAL 


cell phone and gas allowance and 401k plan. www.HartfordBusiness.com 

The Hartford Business Journal is part of Please send resume and cover letter 
New England business media, a successful describing your credentials to 
multimedia, multi- title regional information HR director Debbie Amorelli at 


www.HartfordBusiness.com 


company, serving our clients in print, online and 
in person across three states. 


damorelli@nebusinessmedia.com 
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In Print: 


fal 2 a 

oing Business in Connecticut is an annual 
i | Co | | ecti C Th : | y, () ‘| 5 a D glossy four color magazine in print and 
digital format showcasing Connecticut's 
many economic development opportunities, 


and the attributes that make Connecticut a 


special place to work, live and play. 


ECONOMIC DEVELOPM | 
OPMENT | RESEARCH & INNOVATION | BUSINESS GROWTH Doing Business in Connecticut will examine 


a Dol n 5 : IS | n less sins , ~~ | | | the many advantages Connecticut offers 


companies to grow their operations in the 
state and highlight why Connecticut is in 

a prime position to attract new business. 
Doing Business in Connecticut is designed 
to provide government officials, presidents, 
CEOs, owners, and top level executives an 


overview of resources. 


With favorable location, infrastructure 

and resources, as well as strong and 
coordinated support from state government, 
Connecticut is poised for change! Our 
talented workforce and drive for research, 


ae Ne wen ) innovation and economic development 
lf | positions us uniquely to foster business 
in s re ae | growth. Doing Business in Connecticut is the 
Why Connecticut is go to tool for our state in 2015. 
better positioned 
sit every a — Online: 
or growt 


FOUND PART NE 


UCONN BA saz~ —ECHN 


VHIVERSITY OF CONMESTICUT 


www. DoingBusinessinCT.com 

> State Incentives In addition to housing the digital edition, 

> Educated Wor kforce this micro-site will be refreshed throughout 
> Quality of Life the year with new information. It will be 


CTResources4biz Onli 


, | I) eC ; extend the reach, audience, and timeliness. 


a useful extension of the print version to 





INDUSTRY SPOTLIGHTS > | o 
GHTS > View the digital edition and more 


at www.DoingBusinessinCT.com 


m@ Industry Sectors 


Participation Opportunities: 


m Key Employment Sectors 





Presenting / Founding Sponsorships m Top Reasons to do 
STCLHLO MRS) CLO PON SIIT OS Business in Connecticut 
RXswsetel (OLMIS) CLO] ISTOVESIITI OSS | ml Connecticut Fun Facts 
| Company Profiles OOOO > wm By the Numbers Data 
m@ And More 


A PUBLICATION OF: 


HARTFORD BUSINESS JOURNAL 
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PUBLISHING JUNE, 2015 PRINT AND ONLINE 
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QUICK LINKS 


Largest Chambers in Connecticut 








Made @ CT 
Covidien builds a $5 billion business in Connecticut 
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www. DoingBusinessinCT.com website 





Carlin Construction Building Connecticut 


nr ome 
ses —= 





Extended visibility and year-long presence 


Doing Business in Connecticut will be published in print, 

as well as available online! It will be distributed statewide, 
nationally and internationally to targeted audiences, through 
a variety of partners and outlets. A minimum of 30,000 copies 


Pan = 
will be produced and distributed over a year long period. 


SBeeeeeeeeta a jae 
5 PLELUU os. J 


StilL_revolutionar y 
Statewide direct mail to: 


Hartford Business Journal readers: including Presidents, 

C-level executives and business decision-makers. 

State legislators and political figures; CEOs of Connecticut's top 
employers ¢ Chambers of Commerce © Healthcare ¢ Financial 
services @ Bio sciences ¢ Advanced Manufacturing 

e Pharmaceutical e Research and Education 


Bonus distribution by: 


Hartford Business Journal statewide events including the 
Connecticut Business EXPO, Connecticut Family Business Awards 
and Best Places to Work in Connecticut Awards, Connecticut 
Department of Economic and Community Development, 
Sponsors and advertisers nationally and internationally 


For more information contact 
Donna Collins, Associate Publisher 
at 860-236-9998 ext. 121. 

Or dcollins@HartfordBusiness.com 


Publication Date: June, 2015 
Reservation Deadline: April 30,2015 





This Year’s Special Launch Event 
at the CT Business Expo: 


June 4, 2015! 





PA 
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EDITORIAL 


PURA needs regulatory 
independence 


egulatory independence isa hallmark of any great system of checks and balances. 

But Gov. Dannel P. Malloy doesn’t necessarily think that applies to the state’s 

top utility regulator, the Public Utilities Regulatory Authority. PURA’s three 

commissioners issued a stinging 19-page memo last week calling for Malloy to grant 
them independence from the Department of Energy & Environmental Protection. 

Under Malloy’s direction, DEEP and PURA were created and folded into a single agency in 
2011 to establish one energy department for the state. The move was controversial because it 
created an inherent conflict of interest by allowing the state agency responsible for develop- 
ing energy policy to control the organization responsible for regulating that policy. 

DEEP, for example, controls PURA’s budget and is a party to nearly all cases PURA 
is responsible for adjudicating. 

PURA commissioners are correct in asserting that this creates a conflict of inter- 
est, and the business community should support greater independence between the 
two organizations. The arrangement leaves PURA vulnerable to political influences, 
whether they exist or not. And businesses don’t want to operate in asystem where poli- 
ticians play judge, jury, and executioner. 

For his part, Malloy was steadfast 
in his own defense, arguing that PURA 


> The arrangement 
leaves PURA vulnerable 
to political influences, 
whether they exist or 
not. And businesses 
don’t want to operate 
ina system where 
politicians play judge, 
jury, and executioner. 


commissioners were only interested in 
empire-building. 

During a press conference last Mon- 
day he told reporters that if the state was 
going to consolidate some of its bureau- 
cratic largesse — something taxpayers 
and the business community have lobbied 
for — such combinations of agencies and 
overseers was necessary. 

The other option, Malloy said, would be 
to allow organizations like PURA to hire 
whoever they want, whenever they want, 
adding to the cost of state government, and 
preserving the state’s long history of inde- 
pendent fiefdoms. Malloy deserves credit 
for his efforts to consolidate agencies to cut down the cost of state government, but that 
really isn’t the argument here. 

If Malloy wants to play the money card, we aren't buying it. This isn’t about more 
or less money for PURA. The commissioners don’t need financial independence; they 
need decision-making independence. 

The Connecticut Siting Council — a similar regulatory organization with more 
autonomy than PURA — has managed to stay independent without running up defi- 
cits. PURA could become independent of DEEP without costing the state extra money. 

Forcing energy regulators to go to the state’s main energy policymaker every time 
they need to make a personnel or budgetary decision is not good governance. 

DEEP Commissioner Rob Klee and the three PURA commissioners might get along 
swimmingly now, and all of Klee’s decisions on how PURA runs may be completely 
independent of his political views. Still, Klee won't always be DEEP’s commissioner, 
and there will be new PURA commissioners before long. That is why Malloy should set 
up a proper system of checks and balances now, before the PURA-DEEP relationship 
sours and accusations of political gamesmanship plague the integrity of the state’s 
regulatory oversight of the utilities industry. a 





should the Public Utilities Regulatory 
Authority be independent from 

the Department of Energy and 
Environmental Protection? 


Last week’s poll results: 
should CT reinstate tolls to pay for 
transportation projects? 


43.7% Yes 
56.3% No 


To vote, go online to HartfordBusiness.com. 
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OTHER VOICES 


Work-life balance is dead 


By Ron Friedman 


nce upon atime, work took place out- 
side of the home during designated 


hours. Today, that world is a fairy tale. 
If you checked your work email this Christ- 
mas, youre likely aware that at most compa- 
nies there is an unspoken expectation that 
employees tend to emails at all hours. 

It would be easy to blame heartless man- 
agers or short-sighted CEOs for the collaps- 
ing boundaries between work and life. But 
the causes of this cultural shift are far more 
complex. As Ameri- 
cans, we pride our- 
selves on hard work 
and _ self-sacrifice. 
As human beings, 
we thrive on feeling 
needed. Neurologi- 
cally, certain  ele- 
ments of work can 
be addictive. Studies 
have found that satis- 
fying curiosity about 
anovel event — Say, a 
new and unread email sitting in your inbox — 
releases dopamine in the brain, which condi- 
tions us to check again and again. 

Despite the monumental shift in the 
accessibility of work, organizations continue 
to offer employees the same advice they did 
before the invention of the BlackBerry: seek 
work-life balance. 

The idea holds inherent appeal. Too bad 
it’s amyth. 

For many of us, compartmentalizing our 
work and personal life is simply not possible, 
and not just because of the ubiquity of email. 
In a growing number of companies, work now 
involves collaborating with colleagues in dif- 
ferent time zones, making the start and end of 
the workday a moving target. 

And even within organizations with more 
traditional hours, let’s face it — standout 
employees are always working, even when 
theyre not attending conference calls or 
corresponding over email. They’re continu- 
ously plotting ahead and thinking up new 
ideas while showering, driving their kids to 
gymnastics, or drifting off to sleep. 

Until we come to terms with the fact 
that separating work from home is a fan- 
tasy, we can’t begin to have an intelligent 
conversation about what it means to create 
thriving organizations. We can bemoan the 
blending of our professional and personal 
lives, or alternatively, we can look for inno- 
vative solutions. 

For the past decade I have been study- 
ing the science of human motivation, paying 
particular attention to how people can work 
more effectively. Over the course of review- 
ing thousands of academic articles for my 
book, I have repeatedly encountered a strik- 
ing gap between the latest science and the 
realities of the modern workplace. 

Take, for example, the degree of con- 
trol employees at your company possess 
over when and where they work. We tend 
to assume that granting workers too much 
leeway will lead to reduced effort; that 
employees will take advantage unless they 
are closely supervised. 

Yet studies have repeatedly found that the 
opposite is true. Providing employees with 
more control over their schedule — to the extent 
that flexibility is possible — motivates them to 
work harder, produce higher-quality work, and 
develop greater loyalty for their company. 





Why is this the case? 

For one thing, placing employees in con- 
trol of their schedules encourages them to 
work during hours when they are most effec- 
tive, instead of requiring them to sit coma- 
tose in front of acomputer because it’s not yet 
5 p.m. Most adults function best in the first 
few hours after waking. Others are sharper 
in the afternoon. 

Flexible work schedules allow employees 
in both camps to leverage their best hours 
instead of conforming to an artificial eight- 
hour shift — one that was originally designed 
to maximize the productivity of a factory, not 
human beings. 

Studies also show that employees with 
flexible schedules work more intensely. It’s 
because as humans, we are motivated by a 
norm of reciprocity. When amanager grants us 
the freedom of a flexible schedule, we seek to 
“repay” that benefit by investing greater effort. 

Productivity aside, flexible working offers 
another crucial benefit — it allows employ- 
ees to resolve critical personal matters when 
needed, so that they can bring sharper focus 
and clarity to their work. No wonder work- 
place flexibility has been linked with ahost of 
positive well-being outcomes, including high- 
er job satisfaction, lower stress, and reduced 
work-family conflict. 

We live ina world in which it is acceptable 
for work to interrupt personal time. And yet 
we're not as comfortable when personal time 
interrupts work. Why? 

When organizations provide employees 
with a clear set of goals and entrust them 
to manage their time responsibly, making it 
acceptable for a worker to take an hour dur- 
ing the day to attend a yoga class, visit an 
elderly parent or welcome his or her child off 
the afternoon school bus, they generate com- 
mitment that ends up saving them money in 
the long term. 

Just ask Patagonia, a successful out- 
door clothing manufacturer. Employees at 
the company’s California headquarters are 
empowered to set their own hours, given 
access to an on-site daycare and invited to 
take regular breaks during the day for exer- 
cise. Company restrooms even include pri- 
vate showers, transforming the prospect of 
an afternoon jog from an aspiration fantasy 
into a practical option. 

The result? Over the past five years, Pata- 
gonia’s profits have tripled, while employee 
turnover has dropped to a fraction of the 
industry average. As for employee satisfac- 
tion? In the words of Billy Smith, a 26-year-old 
Patagonia product tester, “Landing this job 
was probably the best thing that ever hap- 
pened to me. I feel like I represent the brand 
as much as it represents me.” 

Instead of endorsing the work-life balance 
myth, organizations are far better off empow- 
ering employees to integrate work and life, in 
ways that position them to succeed at both. 

Ultimately, it is companies that are 
quickest to realize that it is in their finan- 
cial interests to care for the entire employ- 
ee — not just the sliver of them that sits in 
the office for 40 hours a week — that stand 
to gain the greatest benefits in the form of 
stronger loyalty, higher engagement, and 
top performance. |_| 
Ron Friedman is a social psychologist 
and author of “The Best Place to Work: The 
Art and Science of Creating an Extraordt- 
nary Workplace”. This column originally 
appeared on CNNMoney. 
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Fixing Hartford 


By Dave Panagore 


hile the recent Hartford Tax Task 
W Force was charged with making 
recommendations for MHartford’s 
property tax system, their focus repeated and 
followed what is now nearly an annual game 
of hot potato. For about 20 years, Hartford has 
had a de facto split 
tax rate, charging the 
statutory 70 percent 
of fair market value 
(FMV) for all com- 
mercial property, 
but only around 30 
percent FMV for all 
residential property. 
The split tax rate 
was imposed as a 
temporary measure 
to save residents from 
damaging property tax increases, with the hope 
that everything would eventually go back into 
alignment. That hasn’t happened. Since then, 
the business community and residents have 
argued over the split tax rate, with businesses 
shouldering the larger burden. 
In my five years here in Hartford I’ve seen 
a number of these committees comprised 
of many of the same players locked in bat- 
tle year after year, with some but not much 
progress. Last year’s Tax Task Force seemed 
to make the most progress, but under their 





BIZ BOOKS 


agreed upon plan, it will take another five 
years for the residential tax rate to even be 
half the commercial rate, moving from 30 
percent of FMV to 35 percent. 

As we enter anew legislative session at the 
State Capitol, it is the right time to review the 
task force’s recommendations. In doing so, I 
am equally struck by what is not there as by 
what is there and that has driven me to three 
conclusions. 

First, the market forces driving residential 
value and commercial activity in Hartford are 
not the same, and split tax rates are perma- 
nent features of many urban areas. To try and 
bring them into alignment under a single tax 
structure may be doomed to failure. A single 
tax rate, which may have worked earlier in the 
city’s history when there was far less develop- 
ment, or what currently works in smaller towns 
with comparatively little commercial activity, 
may not be successful in Hartford, which has 
millions of square feet of office space and the 
many mega-campuses of Aetna, Travelers, The 
Hartford and Hartford Hospital. 

In urban core cities of the 21st century the 
two classes of property — residential and com- 
mercial — are divergent and do not operate 
under the same market conditions. Assessing 
both at 70 percent of FMV may in fact be an 
arbitrary attempt at a false equality. While the 
relative share of the tax burden must be adjust- 
ed if business is to thrive, 70 percent across the 
board may not be the right target. 


's tax problem 


> ... market forces driving residential value and 
commercial activity in Hartford are not the same... 


Second, Hartford’s tax problem is exac- 
erbated by the significant amount of tax- 
exempt property in the city — roughly 50 
percent of the Grand List is not taxable. At 
the same time, the state has consistently not 
funded the PILOT (payment in lieu of taxes) 
program at required levels. While Gov. Mal- 
loy has increased the PILOT payment to a 
degree, it remains far below the required 
funding levels. If the PILOT was fully funded 
as the Tax Task Force recommends there 
would be no budget problem and there could 
be a great deal of rate relief and equalization 
of the relative tax burdens between residen- 
tial and commercial properties. 

Third, the automotive tax is the most 
regressive tax in the state. It has a disparate 
impact on those least able to pay. It also gen- 
erates only a little over a tenth of the overall 
property taxes collected in the city. 

One solution to fixing this burden is to 
expand the property tax conversation to 
include automotive taxes paid. In other 
words, we should focus on the aggregate res- 
ident tax bill that takes into account taxes 
paid on both real property and automobiles. 
If, for example, the automotive tax is cut in 
half, we can then balance that against an 


increase in the residential tax rate. Using 
this approach, the residential valuation can 
be raised from 30 percent to 35 percent of 
FMV in one year, not five years. Under these 
conditions, the net tax impact on the average 
single-family homeowner is effectively zero, 
so long as we make the not unreasonable 
assumption that they own two cars; a family 
with one car would see their net taxes owed 
increase by around $200. Raising the prop- 
erty tax to 35 percent of FMV without reduc- 
ing the auto tax would result in a $500 tax 
increase for the average homeowner. 

This action will also put money back in the 
pockets of those most likely to spend it here in 
the community. And, to some degree, car reg- 
istrations in Hartford would increase as people 
who want to obey the law, but financially can’t 
afford it, will register their cars in the city. 

While the state should fully fund the 
PILOT, the legislative delegation on whose 
doorstep this issue always ends up should 
also start thinking outside the box, taking on 
an issue the governor has endorsed, which is 
automotive tax relief. | 
David Panagore is the former chief operat- 
ing officer of the city of Hartford. 


Managing office distractions boosts workplace productivity 


— How to Focus and Become 

More Productive” by Edward 

M. Hallowell (Harvard Business 
Review Press, $26). 

STRESS — at work we feel its pressure 

every day. The mix of overflowing inboxes, 

people dropping in, meetings, phone calls, 


C ¢ 1) riven to Distraction at Work 


voicemail and email adds a witch’s brew of 


distraction. The results: 
attention deficit and declin- 
ing productivity. Hallowell 
offers “stop that; do this” 
advice to help minimize the 
daily distractions, and boost 
both mental sharpness and 
output. The highlights: 

“Screen sucking — how 

to control your electronics 
so they don’t control you.” 
The more you use the phone, 
respond to email’s pings and 
search the Web, the greater 
likelihood you will surrender 
attention from your to-do list. 
To gauge this attention deficit, keep a log 
for a week of how much time you spend 
using technology. Look at the log to see 
what amount of electronic-related time 
was actually spent on your to-do list items. 
You'll quickly identify wasted time. 

The fix: Reserve a 30-minute pocket in 
the morning and afternoon for screen time. 
This creates time for uninterrupted focus 
on tasks. When you need a break, don’t use 
your electronic device like a binky by play- 
ing some mindless games. Instead, read an 
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article or talk with someone 
about an item on both of your 
to-do lists. 

“Multitasking — how to 
say no when you have more 
to do than time to do it.” Play- 

ing Ping-Pong with tasks 
isn’t just inefficient, it’s inef- 
fective. Switching back and 
forth between tasks requires 
refreshing your memory to 
reestablish focus. That’s 
time that could have been 
saved, not wasted. Addi- 
tionally, complex tasks require con- 
centration and switching increases the odds 
of overlooking critical information. 

The fix: set priorities and follow through. 
Learn to say no to yourself and to others. 
When it comes to others, politely decline 
requests by saying, “I’m in the middle of 
something; may I get back to you in ....” The 
same tact can be taken when colleagues drop 
in. You'll also learn how “worrying,” “play- 
ing the hero” can also lead to “dropping the 
ball.” Hallowell’s message: Never confuse 
activity and progress. 


crea 





> Switching back and forth between tasks requires 
refreshing your memory to reestablish focus. 
That’s time that could have been saved, not wasted. 


“Innovation Judo: Disarming 
Roadblocks and Blockheads on the 
Path to Creativity” by Neal Thornber- 
ry (Evolve Publishing, $19.95). Large 
businesses don’t start large. They start 
with an entrepreneur filled with original 
ideas (i.e. new, better, different, faster). 
As the business grows, it adds layers of 
employees, management, silos, proce- 
dures, red tape, congruent thinking — 
and, with respect to innovative ideas to 
spur growth, corporate con- 
stipation. No one challenges 
the status quo because they 
don’t believe anyone wants 
to listen. 

For those who want to 
get them to listen, Thorn- 
berry looks to the prin- 
ciples of judo [setryoku 
zen'yo (maximum  effi- 
ciency, minimum effort) 
and jita kyoet (mutual 
welfare and benefit)] and 
the concept of ju yoku go 
o seisu (softness controls 







Neal Thornberry Ph.D. 


hardness). His seven principles start and 
end with preparation. 

What does it mean to be prepared? Your 
idea may be great to you but it may not look 
great to others. You have to flesh it out 
and find ways to sell its benefits (e.g. cre- 
ates value for the firm and its customers, 
defensible, scalable, etc.) to others. There’s 
no one-size-fits-all approach to selling it 
because others have different perspectives 
and hot/cold buttons. Part of your home- 
work involves learning about how to frame 

your idea to the individuals whom 
you need to get onboard. 

That framing requires 
some semantic antics. 
Instead of saying you have 
an idea, open with “I believe 
there’s an opportunity for us 
to....” This shows the other 
two things: 1. You've done 
your homework; and, 2. You 
value and appreciate their 
input. a 
Jim Pawlak is a nationally 

syndicated book reviewer. 
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OF NOTE 
SANTINI NAMED 2014 BUILDER OF THE YEAR 


Builder/developer Eric A. Santini was 
named the 2014 Builder of the Year by 
the Home Builders and Remodelers 
Association (HBRA) of Central 
Connecticut. Additionally, Santini’s 
Deer Valley North community in 
Ellington received awards for the Best 
Overall Community, Best Rental 
Community and Best Luxury Rental Unit 
from the association. 





The Builder of the Year award recognizes 
the HBRA of Central Connecticut member for his or her exceptional 
work in business, the community, and for the association. 


COMCAST’S MCLAUGHLIN RECOGNIZED 
AS ‘MOST POWERFUL WOMEN IN CABLE’ 


Mary McLaughlin, senior vice president 
of Comcast’s Western New England 
region, was recently named one of the 
most powerful women in the cable 
industry by CableFAX: The Magazine. 


This is the second time that McLaughlin 
has been recognized with this honor, 
which she also received in 2008. 


“Fr, 


In her role at Comcast, McLaughlin is 
the senior executive responsible for 
overseeing the operations, network development and customer ser- 
vice for approximately 800,000 Comcast customers. 





ST. FRANCIS LISTED AMONG TOP 100 HOSPITALS 
WITH GREAT WOMEN’S HEALTH PROGRAMS 


Becker’s Hospital Review, a leading source of information for 
healthcare professionals, has listed St. Francis Hospital and Medical 
Center among the top 100 hospitals in the country with “great wom- 
en’s health programs.” 


Hospitals were selected for the list based on clinical accolades and 
recognition for women’s health excellence from various healthcare 
groups and agencies. 


Those agencies include U.S. News & World Report, Healthgrades, 
CareChex and UNICEF’s Baby-Friendly Hospital Initiative. 


CEDAR MOUNTAIN COMMONS RECEIVES 
TWO AWARDS FROM CONNECTICUT 
ASSISTED LIVING ASSOCIATION 


Newington’s Cedar Mountain Commons, a not-for-profit inde- 
pendent and assisted-living community, recently received two 
prestigious awards in recognition of its innovative art education 
and creativity program. 


The “Managed Residential Services Award” and “Board Chair 
Award” were presented at the Connecticut Assisted Living 
Association’s 19th annual meeting of the membership and 
awards dinner. 


The arts program provided the opportunity for residents to express 
themselves through creativity while learning about important 
masters such as Pablo Picasso, Henri Matisse, Claude Monet and 
many others. 


Please Note: All electronic submissions for Accolades should be 
sent to accolades@HartfordBusiness.com. For more information 
about the Hartford Business Journal’s Accolades Page, please visit 
www.HartfordBusiness.com. 
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HUMAN RESOURCE ASSOCIATION COLLECTS CLOTHING FOR URBAN YOUTH 
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P Atits recent holiday party, the Human Resource Association of Central Connecticut (HRACC) collected professional clothing for Our Piece 
of the Pie, a Hartford nonprofit that helps urban youth, ages 14-24, become successful, economically independent adults. The clothing will be 
offered to youth who need proper attire for job interviews and work. In the photo, from left to right, are: Amber Kendrick (CIG Retirement Plan 
Consulting), Leesa Schipani (Kardas Larson LLC), Lois Krause (Kardas Larson LLC). 


VILLAGE’S ‘GIRL WITHIN LUNCHEON’ RAISES $135,000 





P Over 400 women and men came together at The Village’s Girl Within Luncheon, raising $135,000 to support life-changing programs for 
at-risk girls and young women in the Greater Hartford area. Pictured, from left, are: Joanne Eudy, event chair and vice chair of The Village 
board; Erica Rusczyk, freshman at Tunxis Community College and speaker at the event; Irene O’Connor, anchor of Eyewitness News This 
Morning on WFSB-TV, Ch. 3 and event emcee; JoAnn H. Price, co-founder and managing partner of Fairview Capital Partners and 2014 
Woman of the Year; and Galo Rodriguez, president and CEO of The Village for Families & Children. 


REID AND RIEGE EMPLOYEES VOLUNTEER AT WINTERFEST 


~ Pte | se 
Beh = > | 4 “1 P Reid and Riege attorneys and staff 
. —— —— tel ee = ~ al recently spent a Saturday 

- ee lk | volunteering at Winterfest Hartford 

)  _s | in Bushnell Park. Volunteers 

donated and distributed hats and 
gloves; assisted children with putting 
on ice skates; served hot chocolate 
with marshmallows; helped Santa 
take photos; and skated with 
children around the rink. The 
morning of the volunteer day, Reid 
and Riege was also able to assist 
children and their families who 
participated in a special learn-to- 
skate program through the Bureau of 
Education and Services for the Blind. 
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ss wos OPTIONS. 


If you're an AT&T customer, your telecom provider is changing* So we at Cox Business 
would like to take this opportunity to introduce ourselves and invite you to trust us 

as your new provider. We've served the Connecticut area for more than 15 years and 
Ta\iessitcre MaalliiColalcmlamualsmeolaalanle)alinvar-|(olaremuaroM(-\ VAM A oMUcMat-laalcvem-Malcico)a MelmiaU im iiig 
our customers by providing them with the services and support they need. And we 
make it easy to get the same for your business: 


a> Call (866) 791-2044 or visit coxbusiness.com/switchnow 


2 Get a custom solution for your business 


Our local team is available 24/7, so you can trust us 
to give your business the service it deserves. 


SPEAK TO A COX REPRESENTATIVE 
CALL TODAY (866) 791-2044 COX 


*AT&T Press Release, Dec 2013. http://www.att.com/gen/press-room?pid=25160 &cdvn=news&newsarticleid=37344&mapcode=corporate. © 2014 Cox Communications, Inc. All rights reserved. 
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